Charboneau: Opening Remarks

SYRACUSE Rem ) rk S

Sandi Tams Mulconry '75, Associate Vice President
for University Communications; Publisher

And the the design of the magazine and the scope

MANAGING EDITOR and accuracy of information provided.

Jeffrey Charboneau survey says..‘. The top-;ra.,ted sections of the magaz?ne

EDITOR ! were Alumni News & Notes, feature stories,

Jay Cox ast year, following the introduction of  and Quad Angles. This tells us that our read-

ART DIRECTOR 'Lthe “new and improved” Syracuse Univer-  ers like to check up on fellow alumni and

Jo Roback-Pal ks 5ity Magazine, we created a survey to  friends first, then turn to our feature stories

ALUMNI NEWS EDITOR assess what readers thought about themany  for a “big picture” look at the University, be-

Carol North Schmuckler 57, G'85 changes in the publication. fore moving on to shorter news briefs about
ASSISTANT EDITORS With the assistance of SU’s Center for Sup-  specific happenings at SU.

Tammy DiDomenico, Gary Pallassino port of Teaching and Learning (CSTL)}—which In estimating time spent reading the mag-

DESIGNER coordinates and supports University initia-  azine, 99 percent said they spend up to a half

W. Michael McGrath, Amy McVey tives and national projects focused on stu-  hour or more (65 percent up to an hour or more;

WEB PAGE DESIGNER dent learning and success—we developeda 34 percent up to half an hour). The remain-

W. Michael McGrath representative sampling of the magazine’s  ing1 percent said they spend no time read-

PRODUCTION COORDINATOR ~ reader base, to which we sent a question-  ing the magazine, which made us wonder

Jennifer Merante naire that centered on three key areas: why they were willing to spend time filling
STUDENT INTERNS ~ » How well the magazine is communicat-  out the survey. Go figure.

Kimberly Burgess '99, ing the SU message; 5 While we naturally revel at
Ann Mearsheimer ‘99, Melissa Sperl ‘99 _» Towhat extent our readers all the good news the survey
CONTRIBUTORS rely on SU Magazine for el L revealed, the results were not

all confetti and flowers. For
example:

Zoltan Bédy G'84, G'gs, John Robert information; and,
Secnec B gy e G B0 « Whether readers like how
Wendy S. Loughlin G’g5, William Preston | .

. ; - - SU Magazine presents this + When asked towhat degree
information. readers feel the information

Syracuse University Magazine (ISSN 1065-884X) T - j A
is published four times yearly in summer, fall, Throughout the survey prepa- they receive through the mag-
‘Cfl\{i';t?};, iﬂg ?pﬁngfb)]/1 Syr acjc-lse ‘U"Wffrsfﬁy agd ration process, a nagging ques- azine provides an accurate pic-

istributed free of charge to alumni, friendas, - - 5 . S e i

faculty, and staff members. Periodical postage tion lingered in the back of my ture of SU, 23 percent gave a
paid at Syracuse, New York, and additional mind: What if the results show neutral response (neither pos-
mailing offices. that readers hate what we've itive nor negative) and 8 per-

CHANGE OF ADDRESS ONLY: Development In- e it et ‘ .
formation Services, 820 Comstock Avenue, fonel 1o 3 ey vt Bt S gavg i re:portlsz
+ While 75 percent rate

Room 009, Syracuse, New York 13244-5040. Tele- one most editors must grapple
phone: 315-443-3904. Fax: 315-443-5169. E-mail: with when launching a survey. Sure, we be-  the quality of our story content quite high,
alafranc@syredu. For duplicate mailings, send - : :
both mailing labels to the address above. lieved the revamped magazine was beautiful, ~ more than 30 percent were neutral about
OTHER MAGAZINE BUSINESS: Syracuse University informative, and engaging. But would survey  their overall satisfaction with story content.
Magazine, 820 Comstock Avenue, Room 308, Syra- respondents agree? Or would they politely + While the majority of our features and
cuse New York 13244 5040, Telepiione 3154 inform us that we were deranged word push-  departments ranked high in reader satisfac-
5423; Fax: 315-443-5425. E-mail: magazine@syr.edu. ~ . ~ i I
Web site: www.sumag.syr.edu. ers without a clue? tion, two departments—Research Report and
Contents © 1999 Syracuse University, except Anxiety aside, down deep we knew this = Campaign Update—ranked relatively low.
where noted. Views and opinions expressed in survey was a crucial step in the evolution of Our task now is to review the survey re-
Syracuse University Magazine are those of the L ; i iR i !
authors and do not necessarily represent the Syracuse University Magazine and its mission  sults, both positive and negative, and con-
opinions of its editors or policies of Syracuse to serve this institution and its alumni, friends, ~ sider what we must do to further improve
e faculty, staff, and other supporters. So we  Syracuse University Magazine. Beyond that,
POSTMASTER: Send address corrections to 820 rinted it n ool o and hopen o of cncoir ol of o ot s
Comstock Avenue, Room 009, Syracuse, New P b £ ol ang BODEd o T ERUISE, ECOLTEBe £ you to JoL
York 13244-5040. the best as we waited for one of the longest ~ anote or fire off an e-mail with any sugges-
s eeee s e months of our professional lives to tick by. tions that will help us bring the magazine

SUNIVERS 1Y MISSION: After the questionnaire results were tab-  to the top of your reading pile.

q poLy! gP

To promote learning through teaching, re- . : ;
search, scholarship, creative accomplishment, ulated, it was a relief to see we had little to

and service. worry about—readers ranked highly the

el e overall quality of the publication. Q (!ZI C:
To be the leading student-centered research More than 80 percent of respondents ranked

university with faculty, students, and staff the magazine number one as a source of SU

sharing responsibility and working together ‘e onE ;
for academic, professional, and personal news and information. That same number JEFFREY CHARBONEAU

growth. gave high ratings to the overall changes in MANAGING EDITOR

Published by SURFACE. 1o s I T Y M A G A Z I N E



Syracuse University Magazine, Vol. 15, Iss. 4 [1999], Art. 2

Carrier Dome Roof Com memorahve Plaqye

(with brass attachment)

a plexiglass cover.

¢ A 4"x7" piece of the original fabric roof

¢ A descriptive brass plaque

+ One of five SU photos aﬂached under .

The Carrier Dome roof encompasses more than
6 acres of Teflon-coated, fiberglass fabric. After 19
years of service, that roof fabric is being replaced.
As a means of preserving an important part of our
cultural heritage, Syracuse University is offering a

commemorative plaque.

This 10.5" x 13" dark wood plaque includes the followmg

Five 5" x 7 Pho’rographs to Choose From:

Plaque #01 Plaque #02
Syracuse football game Gary Gait's famous "Air Gait"

Plaque #03

To order your commemorative
plaque, fill out this order form and
mail it, with check or money order (or
fill in the MC/VISA information below,
including signature) in an envelope
addressed to the Carrier Dome Box
Office. Make checks payable to
SYRACUSE UNIVERSITY. You may also
fax your order to us at 315-443-3692.
The $48 price (each plaque is $44
plus $4 shipping) includes sales tax.
Plaques will be ready to ship July 1,
1999 (allow 4 weeks for delivery).
These plaques will also be available
at the Syracuse University Bookstore
after July 1, as well as both Orange
Shoppes in the Carrier Dome during
events. Call the Box Office at 888-
366-3849 with any questions you
may have.

Plaque #04 Plaque #05
SU-Georgetown basketball game  Carrier Dome and environs

Carrier Dome at night

Proceeds from the sale of these plaques will go foward the cost of roof replacement

Carrier Dome Roof Commemorative Plaque

Select quantities for each plaque:

MC/VISA number: ___#01 Football ___ #02 Lacrosse
Signature: Expiration: ____#03 Basketball ____ #04 Dome
Daytime phone number: ___ #05 Dome at night

Name and address to mail plaquels): ITEM PRICE | QTY| TOTAL

Plaque lincluding shipping) | $48

(Each plaque is $44, plus $4 shipping)

TOTAL AMOUNT OF ORDER:

Please mail with payment to: Carrier Dome Box Office, 900 Irving Ave., Syracuse NY 13244

https://surface.syr.edu/sumagazine/vol15/iss4/2
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