











Game of Thrones

Never 123456 7 Always

Blue Bloods

Never 123456 7 Always

Hawaii Five-0

Never 123456 7 Always

Chicago Fire

Never 123456 7 Always
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Grey's Anatomy

Never 123456 7 Always

The Good Doctor

Never 123456 7 Always

CONNERS

The Conners

Never 123456 7 Always
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9-1-1

Never 123456 7 Always

Chicago Med

Never 123456 7 Always

T ™

'l : . y
MAGNUM BI.

Magnum P.1.

Never 123456 7 Always

| Feel Bad

Never 123456 7 Always
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ZBiGBANGTHEORY

The Big Bang Theory

Never 123456 7 Always

New Amsterdam

Never 123456 7 Always

Chicago P.D.

Never 123456 7 Always
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Mom

SWA.T.

Never 123456 7 Always

Important Notice:

1) In this survey, “Asian/Asian American” refers to anyone in the US who is from Asia
or has an Asian origin with or without an American citizenship. They may have
origins in any of the original peoples of the Far East, Southeast Asia, or the Indian
subcontinent, including, for example, Cambodia, China, India, Japan, Korea,
Malaysia, Pakistan, the Philippine Islands, Thailand, and Vietnam etc.

2) In this survey, “TV series” refer to story-based entertainment shows including dramas,
comedies, thrillers etc. and NOT including sports shows, game shows, talk shows,

reality TV and news etc.
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1. How do you usually watch TV series/films?
Broadcast Network
Never 123456 7 Always
Cable Channel
Never 123456 7 Always
Online Streaming Platform

Never 123456 7 Always

Accessibility

2. | always see Asian/Asian American characters when | am watching TV series/films.
Strongly Disagree 12 34 5 6 7 Strongly Agree

3. I recently saw Asian/Asian American characters when | was watching TV series/films.
Strongly Disagree 1 2 345 6 7 Strongly Agree

4. Asian/Asian American characters are portrayed vividly in TV series/films.
Strongly Disagree 12 34 5 6 7 Strongly Agree

5. Asian/Asian American characters are closely related to the plotline in TV series/films.
Strongly Disagree 1 2 345 6 7 Strongly Agree

6. | can easily come up with an Asian/Asian American character from any TV series/films
in my mind.

VeryHard 123456 7 Very Easy

Interracial Contact
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Demographic Information

21. What is your age?
[A sliding scale]

22. Which race do you identify yourself as?
Caucasian/African/Latino/Asian/Native American/Other

23. Which gender do you identify yourself as?
Male/Female/Other/Rather Not Say

24. What is your official education level?
Less than high school/High school/Some college/Associate’s Degree/Bachelor’s
Degree/Master’s Degree/Doctorate Degree/Higher than Doctorate

25. What is your annual personal income level?
Under $10,000/$10,000-$19,999/$20,000-$29,999/$30,000-$39,999/$40,000-
$49,999/$50,000-$59,999/$60,000-$69,999/$70,000-$79,999/$80,000-$89,999/$90,000-

$99,999/$100,000 or more

Debriefing Statement
This research studies the TV viewing and how it may affect people’s perceptions as well
as attitudes toward Asian Americans. Do you agree to let the researcher use your data in
the study?
1) Yes. | agree to let the researcher use my data after | am aware of the true nature of the
purpose of this study.
2) No. I want to withdraw my data and my data will be deleted and not be used in the

study.



Appendix B: Tables

Table 1
Participant Profile for the Study (n=442)

Sample Characteristics ~ Valid n Sample Valid % Sample

Gender 442 100.0%
Male 238 53.8
Female 203 45.9
Rather Not Say 1 2

Age 442 100.0%
18-24 years old 28 6.3
25-29 years old 103 23.3
30-34 years old 87 19.7
35-39 years old 66 14.9
40-44 years old 45 10.2
45-49 years old 31 7.0
50-54 years old 23 5.2
55-59 years old 22 5.0
60-64 years old 20 4.5
65-69 years old 10 2.3
70-74 years old 4 9
75 years and over 3 T

Race/Ethnicity 442 100.0%
Caucasian 357 80.8
African American 40 9.0
Latino 20 4.5
Native American 12 2.7
Other 13 2.9

Annual Personal Income 442 100.0%
Under $10,000 41 9.3
$10,000 to $19,999 43 9.7
$20,000 to $29,999 67 15.2
$30,000 to $39,999 66 14.9
$40,000 to $49,999 50 11.3
$50,000 to $59,999 54 12.2
$60,000 to $69,999 47 10.6
$70,000 to $79,999 24 5.4
$80,000 to $89,999 13 2.9
$90,000 to $99,999 13 2.9
$100,000 or more 24 5.4

Official Education Level 442 100%
Less than high school 3 v
High school 42 9.5
Some college 73 16.5
Associate’s Degree 50 11.3

Bachelor’s Degree 210 47.5



Master’s Degree
Doctorate Degree
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12.4
2.0
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Table 2
Descriptive Statistics (Alpha, Mean, Standard Deviation, and Correlations) (n=442)
Alpha M SD 1 2 3 4 5 6 7 8 9 10 11 12 13 14
1 58 559 484  1.00
2 .94 249 168  53** 1.00
3 .88 539 092  .14** 10*  1.00
4 .93 3.06 16 A42%%  68** 0,02 1.00
5 .86 409  1.33  .32%*  49%*  16**  37* 1.00
6 .92 511 129  .10%  12%  42%* - 12%% 5% 100
7 .88 4.2 143 21**  38%%  28%*  26%%  44%* 44 1.00
8 .84 485  1.23  .20%*  20%*  36** -0.04 .37** 47** 50** 1,00
9 2021 28.09 .95%*  B4x*  5kx  AQxx  3QFx 33k 3okx  30kx 100
10 2491 2632 .89**  63%*  23%*  5OX¥*  46**  24%%  Glx* 33xx g3kx ] (0
11 27.98  27.62 .95%*  B0**  23%* 44Xk A4*F 4%k 3TR% 4Rx ge** O5F* 100
12 12.97 10 53%%  Q4F*  pGxk GOk Ghkk  ggkk  Agkk  3gwk  gokk  Ggwk  GERX 100
13 1137 10.33  52*%*  94** 1%k G7RX  BEFR D@k 3¢k 3gRk  Gork 7%k ghRx ggF* 100
14 12.75 10.37  56**  .96**  21**  G3¥*  BgFF 24%x  Agrk  GOR*  GIXF G8**  G7FF  96**  96** 1,00

Note. **Correlation is significant at p < .01 (2-tailed). *Correlation is significant at p < .05 (2-tailed)

1=General Daily TV Exposure; 2=Asian Characters Exposure; 3=Attitudes toward Asians Positive; 4=Attitudes toward Asians
Negative; 5=Accessibility of Portrayals of Asian American Characters in TV Series; 6= People’s Perceived Motivation to Process TV
Viewing Related Questions; 7=People’s Perceived Ability to Process TV Viewing Related Questions; 8= Interracial Contact; 9=1"6;
10=177; 11=1"8; 12=2"6; 13=2"7; 14=2"8.



Table 3

Results of Hierarchical Regression Analysis Predicting Relational Outcomes

Model 1: ATA Positive

Model 2: ATA Negative

M | My | My

Mo | Ma | My

Step 1: Demographics

Age -.01 .00 01 |-16***| -.06 -.06
Race .01 -.02 -.02 12* .00 .00
Gender 0% | 11* A1* | -10* | -.08* | -.07*
Education .07 .05 .04 14** -.04 -.04
Income -.01 .00 .00 -.04 .02 .02
Step 2: TV Exposure
General Daily TV Exposure A13* A12* .07 .07
Asian Character Exposure .04 -.02 B4FF* | G3***
Step 3: Accessibility
Accessibility A3* .03
AR? .01 02%* | .01* | .08*** | 41*** | .00
Total R? (%) 4.9* 48.3
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Model 3: ATA Positive

Model 4: ATA Negative

MSa MSb M4a M4b
Step 1: Demographics
Age -.02 .00 -.16** -.04
Race .01 -.07 A3** .02
Gender A1+ .09 -12* -.01
Education .10 -.04 A5%* .01
Income -.04 .05 -.04 -.01
Step 2: TV Exposure
General Daily TV Exposure 19 -11
Asian Character Exposure -1.37%** -.25
Motivation .01 - 29%**
Ability -.09 -.06
Interracial Contact .25* - 28 **
Asian Character Exposure*Motivation 1.25** .39
Asian Character Exposure*Ability .28 82**
Asian Character Exposure*Interracial Contact -.01 -14
General TV Exposure*Motivation .00 -.06
General TV Exposure*Ability 24 -.10
General TV Exposure*Interracial Contact -.38 .35
AR? .02 28 ** 08*** H5***
Total R* (%) 29.6*** 63.3***
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General Daily
TV Exposure

A sian Character
Exposure

RQI

Appendix C: Theoretical Model

Social Judgments toward

Accessibility
H2
K /
TV Series .
Exposure ~ | Asian Americans
H3a H4
H3b
Motivation Ability Interracial Contact
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