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In business—in fact, g :
in just about any o
endeavor—there’s a
fine line between keeping u S me S S
up and staying one step

ahead. And often, the people
who stay ahead are the people

who are best informed. The Wall Street Journal—
That’s where The Wall Street cvery business daY’ The

Journal comes in. It gives you a Guide to Understanding

broad perspective on business, and ® Money and Markets—
valuable information on your competi- FREE. What more
tion...on marketing...on technology... d d
on politics...on corporate and financial 0 you nee

events throughout the U.S. and the world. to know?

And only The Journal gives you this essential
information with such insight and clarity. O e
The Guide to Understanding Money and

Markets sells for $13.95. But With This Offer,

It’s Yours Free.
This invaluable 120-page, easy-to-read reference O e
book defines and explains a variety of investment terms,
&

so you can make full use of your money-making opportuni-
ties. It’s a $13.95 value, yours FREE when you get 13 weeks
of The Journal for just $37. e
So here’s the dotted line. You know what to do. ®

I I I B I B B B B B B B B B B S .
Cut out this coupon now for The Journal THE WALL STREET JOURNAL.

and your FREE Guide. 228 East 45th Street
O Yes. Send me 13 weeks of The Journal for just $37. Suite 1515
[ I prefer six months (26 weeks) for just $71. New York, NY 10017

With either choice, send my FREE Guide as soon as you

receive payment.

N le i

[J Payment enclosed (payable to The Wall Street Journal). awe (please pri)
] Bill me. '
O Charge my: [J American Express [JMasterCard [J VISA Address Suite/Apt.
cotVo. ([T TTTTTTIIIT]  cw
Signature Expires State Zip

Limited time offer—good in the continental U.S. only. 1SY Ap/39PG

https://surface.syr.edu/sumagazine/vol7/iss4/1
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P IN THIS ISSUE we add another in-
stallment to the “regionals"—our series of
reports on a city or region of America. This
time we focus on Washington, D.C.

By now it's standard procedure to begin
a regional issue with the following dis-
claimer: Try as we might, we will never find
everyone who ought to be mentioned. We
employ a variety of research methods,
ranging from targeted computer retrievals
to basic word of mouth, and still a few note-
worthies escape our nets.

Washington represented an extreme
challenge in that regard. Though the num-
ber of SU grads living there is modest—
roughly 1,400 in the District, another 5,300
nearby—the potency of this group is un-
paralleled. Virtually everyone who has gone
to Washington has done well there. To find
them all and then select from among them
was difficult.

Why have alumni in Washington done
0 well? We'll generalize dangerously. The
vast majority of professionals who head for
Washington plan to serve the federal gov-
ernment, and no one prepares an individual
for that fate better than the Maxwell School
of Citizenship and Public Affairs. There are
alumni of other SU schools, too—New-
house being noteworthy among them—but
the Maxwell link is incontrovertible. When
browsing through this issue, stop to won-
der where Washington would be without it.

—Dana L. Cooke
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« BACK TO NATURE. A decade ago, the EPA was the laughing stock of federal agencies.

No one’s laughing now. By SHERRI DALPHONSE

e ALONG THE POTOMAC. We've collected 10 tales of Washington people and Wash-

ington policies, done Syracuse-style.

¢ ROLL CALL. Our unofficial Washington register: In government, entertainment, busi-

ness, and media, you don’t have to look far to find a familiar face.

¢ THIS TOWN. Beyond the stone-faced seriousness of the Beltway, there is a Washington
with heart and flavor. Really. We promise. ByJin Navcrton
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¢ OPENING REMARKS. Ironically, the overrepresentation of blacks in the military fol-
lows centuries of near-exclusion. By Wirriam LoREN KA1z

¢ COVER TO COVER. Blaine Harden’s Dispatches captures an Africa about which we rarely
hear. By GEORGE LOWERY

5 o ‘IN’ BASKET. Pats on the back, slaps in the face, and other assorted reader reactions.

6 « ON OUR SHORT LIST. Bombs were dropping in

40

98

¢ GRAB BAG. Memories of Marshall Street. Porry BY

Baghdad, and only Fabrice Moussus was there to take
the pictures.

« UNIVERSITY PLACE. This spring, Syracuse Uni-
versity completed the difficult task of choosing a leader
to pick up where Melvin A. Eggers is leaving off. His
name is Kenneth A. Shaw.

Lucia M. PERILLO

ON THE COVER. Walter P. Calahan, a 1978 gradu-
ate of the Newhouse School’s photo program and a free-
lance photographer in Alexandria, Virginia, provided the
Capitol dome. It highlights this issue’s special section on
Washington, D.C., which begins on page 10.

Syracuse University Magazine is published by Syracuse University and is distributed free of charge to alumni, friends, and faculty and
staff members. Requests for subscriptions, changes of address, advertising inquiries, and other communications should be sent to
Syracuse University Magazine, 820 Comstock Avenue, Room 308, Syracuse, New York 13244-5040. Our telephone number is (315) 443-
4171. Fax: (315) 443-5425. E-Mail: MAGAZINE@SUAIS.BITNET. Contents © 1991 Syracuse University except where noted.
Views and opinions expressed in Syracuse University Magazine are those of the authors and do not necessarily represent the opinions
of its editors nor the policies of Syracuse University.




	tmp.1330042897.pdf.h3mcV

