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Chart	
  1.1	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
   	
  

	
  

	
   For	
  the	
  season	
  opinion	
  rating	
  responses,	
  tests	
  of	
  between-­‐subjects	
  effects,	
  

controlled	
  for	
  participant	
  familiarity,	
  also	
  found	
  a	
  significant	
  difference	
  between	
  the	
  two	
  

shows,	
  p=.003,	
  F(1,207)=	
  8.907,	
  η2p=0.041,	
  with	
  higher	
  means	
  for	
  Scandal.	
  

Similar	
  to	
  the	
  5-­‐scale	
  opinion	
  response,	
  the	
  test	
  found	
  no	
  significant	
  difference	
  in	
  condition	
  

alone,	
  p=.196,	
  F(1,207)=	
  1.683,	
  η2p=0.008.	
  Once	
  again	
  though,	
  there	
  was	
  a	
  significant	
  

difference	
  within	
  the	
  interaction	
  of	
  condition	
  and	
  show,	
  p=.055,	
  F(1,207)=	
  3.716,	
  

η2p=0.018.	
  Chart	
  1.2	
  illustrates	
  the	
  difference	
  between	
  show	
  and	
  viewing	
  condition,	
  

showing	
  the	
  noticeable	
  upward	
  shift	
  in	
  opinion	
  ratings	
  from	
  Scandal	
  appointment	
  viewers	
  

and	
  Scandal	
  binge-­‐watchers.	
  As	
  for	
  The	
  Walking	
  Dead,	
  there	
  was	
  only	
  a	
  slight	
  decrease	
  in	
  

opinion	
  ratings	
  from	
  the	
  binge	
  watchers.	
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Table	
  1.6	
  

	
  

	
  

	
  

	
  
	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  
Table	
  1.7	
  
	
  	
  	
  
	
  
	
  
	
  
	
  
	
  

	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  

Chart	
  1.2	
   	
  

Descriptive	
  Statistics	
  	
  |	
  Dependent	
  Variable:	
  Season	
  Opinion	
  Rating	
  
Viewing	
  Type	
   Show	
   Mean	
   Std.	
  Deviation	
   N	
  
Appt	
   Scandal	
   7.06	
   2.266	
   51	
  
	
  	
   Walking	
  Dead	
   6.37	
   2.075	
   60	
  
	
  	
   Total	
   6.68	
   2.183	
   111	
  
Binge	
   Scandal	
   7.55	
   1.759	
   51	
  
	
  	
   Walking	
  Dead	
   6.18	
   2.173	
   50	
  
	
  	
   Total	
   6.87	
   2.082	
   101	
  
Total	
   Scandal	
   7.3	
   2.033	
   102	
  
	
  	
   Walking	
  Dead	
   6.28	
   2.112	
   110	
  

	
  
Total	
   6.77	
   2.132	
   212	
  

Tests	
  of	
  Between-­‐Subjects	
  Effects	
   	
  	
   	
  	
  Dependent	
  Variable:	
  	
  Season	
  Opinion	
  Rating	
  

Source	
  
Type	
  III	
  Sum	
  
of	
  Squares	
   df	
  

Mean	
  
Square	
   F	
   Sig.	
  

Partial	
  Eta	
  
Squared	
  

Noncent.	
  
Parameter	
  

Observed	
  
Power	
  

Corrected	
  Model	
   128.659a	
   4	
   32.165	
   8.017	
   <.001	
   0.134	
   32.069	
   0.998	
  
Intercept	
   702.359	
   1	
   702.359	
   175.067	
   <.001	
   0.458	
   175.067	
   1.000	
  
Familiarity	
   66.292	
   1	
   66.292	
   16.524	
   <.001	
   0.074	
   16.524	
   0.982	
  
Condition	
   6.752	
   1	
   6.752	
   1.683	
   0.196	
   0.008	
   1.683	
   0.252	
  
Show	
   35.736	
   1	
   35.736	
   8.907	
   0.003	
   0.041	
   8.907	
   0.844	
  
Condition*Show	
   14.908	
   1	
   14.908	
   3.716	
   0.055	
   0.018	
   3.716	
   0.484	
  
Error	
   830.473	
   207	
   4.012	
   	
  	
   	
  	
   	
  	
   	
  	
   	
  	
  
Total	
   10686	
   212	
   	
  	
   	
  	
   	
  	
   	
  	
   	
  	
   	
  	
  
Corrected	
  Total	
   959.132	
   211	
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   For	
  the	
  season	
  enjoyment	
  ratings,	
  tests	
  of	
  between-­‐subjects	
  effects,	
  controlled	
  for	
  

participant	
  familiarity,	
  resulted	
  in	
  a	
  significant	
  difference	
  between	
  the	
  shows,	
  p<.001,	
  

F(1,207)=	
  13.8,	
  η2p=0.063.	
  Means	
  for	
  Scandal	
  enjoyment	
  rating	
  were	
  also	
  higher	
  than	
  The	
  

Walking	
  Dead.	
  There	
  was	
  no	
  significant	
  difference	
  in	
  condition	
  alone,	
  p=.331,	
  F(1,207)=	
  

.951,	
  η2p=0.005,	
  but	
  a	
  significant	
  interaction	
  of	
  condition	
  by	
  show,	
  p=.033,	
  F(1,207)=	
  4.608,	
  

η2p=0.022.	
  Chart	
  1.3	
  echoes	
  the	
  same	
  trend	
  as	
  previous	
  charts.	
  Enjoyment	
  ratings	
  were	
  

higher	
  with	
  Scandal	
  binge	
  watchers	
  than	
  its	
  appointment	
  viewers,	
  but	
  ratings	
  were	
  lower	
  

for	
  The	
  Walking	
  Dead	
  binge	
  watchers	
  than	
  its	
  appointment	
  viewers.	
  

Table	
  1.8	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
Table	
  1.81	
  
	
  

Descriptive	
  Statistics	
  |	
  Dependent	
  Variable:	
  Season	
  Enjoyment	
  	
  
Viewing	
  Type	
   Show	
   Mean	
   Std.	
  Deviation	
   N	
  
Appt	
   Scandal	
   7.2	
   2.425	
   51	
  
	
  	
   Walking	
  Dead	
   6.27	
   2.378	
   60	
  
	
  	
   Total	
   6.69	
   2.434	
   111	
  
Binge	
   Scandal	
   7.67	
   1.818	
   51	
  
	
  	
   Walking	
  Dead	
   5.9	
   2.323	
   50	
  
	
  	
   Total	
   6.79	
   2.255	
   101	
  
Total	
   Scandal	
   7.43	
   2.146	
   102	
  
	
  	
   Walking	
  Dead	
   6.1	
   2.35	
   110	
  
	
  	
   Total	
   6.74	
   2.345	
   212	
  

Tests	
  of	
  Between-­‐Subjects	
  Effects	
   	
  	
   	
  	
  
Dependent	
  Variable:	
  Season	
  Enjoyment	
  	
   	
  	
  

Source	
  

Type	
  III	
  
Sum	
  of	
  
Squares	
   df	
  

Mean	
  
Square	
   F	
   Sig.	
  

Partial	
  
Eta	
  

Squared	
  
Noncent.	
  
Parameter	
  

Observed	
  
Power	
  

Corrected	
  Model	
   190.485a	
   4	
   47.621	
   10.16	
   <.001	
   0.164	
   40.64	
   1	
  
Intercept	
   635.779	
   1	
   635.779	
   135.642	
   <.001	
   0.396	
   135.642	
   1	
  
Familiarity	
   87.36	
   1	
   87.36	
   18.638	
   <.001	
   0.083	
   18.638	
   0.99	
  
Condition	
   4.455	
   1	
   4.455	
   0.951	
   0.331	
   0.005	
   0.951	
   0.163	
  
Show	
   64.682	
   1	
   64.682	
   13.8	
   <.001	
   0.062	
   13.8	
   0.959	
  
Condition	
  *	
  Show	
   21.601	
   1	
   21.601	
   4.608	
   0.033	
   0.022	
   4.608	
   0.57	
  
Error	
   970.246	
   207	
   4.687	
   	
  	
   	
  	
   	
  	
   	
  	
   	
  	
  
Total	
   10793	
   212	
   	
  	
   	
  	
   	
  	
   	
  	
   	
  	
   	
  	
  
Corrected	
  Total	
   1160.731	
   211	
   	
  	
   	
  	
   	
  	
   	
  	
   	
  	
   	
  	
  
a.	
  R	
  Squared	
  =	
  .164	
  (Adjusted	
  R	
  Squared	
  =	
  .148)	
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Chart	
  1.3	
  
	
  
	
  
	
  
	
  
	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
   For	
  the	
  season	
  satisfaction	
  ratings,	
  tests	
  of	
  between-­‐subjects	
  effects,	
  controlled	
  for	
  

participant	
  familiarity,	
  found	
  similar	
  results	
  as	
  the	
  previous	
  three	
  reception	
  factors.	
  Once	
  

again	
  there	
  was	
  a	
  significant	
  difference	
  between	
  the	
  two	
  shows,	
  p=.003,	
  F(1,207)=	
  8.868,	
  

η2p=0.041,	
  reaffirming	
  that	
  participants	
  had	
  more	
  positive	
  reception	
  to	
  Scandal.	
  There	
  was	
  

not	
  a	
  significant	
  difference	
  between	
  condition	
  alone,	
  p=.232,	
  F(1,207)=	
  1.436,	
  η2p=0.007,	
  

but	
  a	
  significant	
  interaction	
  was	
  found	
  between	
  condition	
  by	
  show,	
  p=.027,	
  F(1,207)=	
  

4.931,	
  η2p=0.023.	
  Chart	
  1.4	
  outlines	
  the	
  season	
  satisfaction	
  ratings,	
  and	
  confirms	
  the	
  

patterns	
  of	
  the	
  previous	
  reception	
  factors.	
  The	
  extent	
  of	
  binge	
  watching’s	
  effect	
  on	
  

reception	
  is	
  dependent	
  on	
  the	
  show;	
  in	
  this	
  case,	
  binge	
  watching	
  resulted	
  in	
  higher	
  

responses	
  for	
  Scandal	
  but	
  slightly	
  lower	
  for	
  The	
  Walking	
  Dead.	
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Table	
  1.9	
  
	
  

	
  

	
  

	
  

	
  

	
  

	
  
Table	
  1.91	
  
	
  
	
  

	
  

	
  

	
  

Chart	
  1.4	
  
	
  
	
  

	
  

	
  

	
  

	
  

	
  

	
  
	
   	
  

Descriptive	
  Statistics	
  |	
  Dependent	
  Variable:	
  Season	
  Satisfaction	
  
Viewing	
  Type	
   Show	
   Mean	
   Std.	
  Deviation	
   N	
  
Appt	
   Scandal	
   6.84	
   2.477	
   51	
  
	
  	
   Walking	
  Dead	
   6.22	
   2.202	
   60	
  
	
  	
   Total	
   6.5	
   2.343	
   111	
  
Binge	
   Scandal	
   7.45	
   1.942	
   51	
  
	
  	
   Walking	
  Dead	
   5.9	
   2.197	
   50	
  
	
  	
   Total	
   6.68	
   2.204	
   101	
  
Total	
   Scandal	
   7.15	
   2.236	
   102	
  
	
  	
   Walking	
  Dead	
   6.07	
   2.196	
   110	
  
	
  	
   Total	
   6.59	
   2.274	
   212	
  

Tests	
  of	
  Between-­‐Subjects	
  |	
  Effects	
  Dependent	
  Variable:	
  Season	
  Satisfaction	
  	
  

Source	
  
Type	
  III	
  Sum	
  of	
  

Squares	
   df	
  
Mean	
  
Square	
   F	
   Sig.	
  

Partial	
  Eta	
  
Squared	
  

Noncent.	
  
Parameter	
  

Observed	
  
Power	
  

Corrected	
  Model	
   140.715a	
   4	
   35.179	
   7.661	
   <.001	
   0.129	
   30.642	
   0.997	
  
Intercept	
   650.208	
   1	
   650.208	
   141.59	
   <.001	
   0.406	
   141.59	
   1	
  
Familiarity	
   67.474	
   1	
   67.474	
   14.693	
   <.001	
   0.066	
   14.693	
   0.968	
  
Condition	
   6.594	
   1	
   6.594	
   1.436	
   0.232	
   0.007	
   1.436	
   0.222	
  
Show	
   40.723	
   1	
   40.723	
   8.868	
   0.003	
   0.041	
   8.868	
   0.842	
  
Condition*Show	
   22.645	
   1	
   22.645	
   4.931	
   0.027	
   0.023	
   4.931	
   0.599	
  
Error	
   950.582	
   207	
   4.592	
   	
  	
   	
  	
   	
  	
   	
  	
   	
  	
  
Total	
   10297	
   212	
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   RQ2:	
  To	
  what	
  extent	
  does	
  binge	
  watching	
  affect	
  a	
  viewer’s	
  reception	
  towards	
  

individual	
  episodes	
  (as	
  compared	
  to	
  appointment	
  viewing)?	
  

	
   For	
  this	
  question,	
  a	
  repeated-­‐measures	
  MANCOVA	
  (multivariate	
  analysis	
  of	
  

covariance)	
  was	
  conducted	
  on	
  the	
  first	
  eight	
  episodes	
  of	
  both	
  shows	
  (episode	
  #9	
  of	
  Scandal	
  

was	
  excluded	
  because	
  there	
  was	
  no	
  episode	
  #9	
  of	
  The	
  Walking	
  Dead	
  that	
  fall	
  season	
  to	
  

compare	
  it	
  against)	
  to	
  examine	
  how	
  the	
  differences	
  in	
  reception	
  of	
  each	
  episode	
  varied	
  

over	
  the	
  season.	
  The	
  fixed	
  variables	
  were	
  show	
  and	
  condition	
  and	
  the	
  dependent	
  variables	
  

for	
  each	
  episode	
  were	
  the	
  same	
  reception	
  measures	
  as	
  RQ1:	
  a	
  5-­‐point	
  scale	
  opinion	
  

response,	
  an	
  11-­‐point	
  opinion	
  rating,	
  an	
  11-­‐point	
  enjoyment	
  rating	
  and	
  an	
  11-­‐point	
  

satisfaction	
  rating.	
  

	
   Tests	
  of	
  within-­‐subjects	
  effects	
  (which	
  measures	
  the	
  mean	
  of	
  change	
  for	
  the	
  average	
  

participant	
  in	
  our	
  sample	
  over	
  time)	
  on	
  the	
  episode	
  5-­‐scale	
  opinion	
  response,	
  controlled	
  

for	
  participant	
  familiarity,	
  found	
  a	
  significant	
  difference	
  between	
  the	
  episodes,	
  p=.024,	
  

F(7,1330)=2.32,	
  η2p=.012.	
  There	
  was	
  also	
  a	
  significant	
  difference	
  between	
  the	
  two	
  shows,	
  

p=.002,	
  F(7,1330)=3.256,	
  η2p=.017,	
  which	
  supports	
  earlier	
  findings	
  that	
  participants	
  liked	
  

Scandal	
  more	
  than	
  The	
  Walking	
  Dead.	
  There	
  was	
  no	
  significant	
  difference	
  in	
  condition	
  

alone,	
  p=.93,	
  F(7,1330)=3.44,	
  η2p=.002,	
  however	
  there	
  was	
  a	
  significant	
  interaction	
  of	
  show	
  

and	
  condition,	
  p=.016,	
  F(7,1330)=2.481,	
  η2p=.013,	
  further	
  supporting	
  the	
  findings	
  of	
  RQ1	
  

that	
  a	
  binge-­‐watching	
  effect	
  on	
  viewer	
  reception	
  depends	
  on	
  the	
  show.	
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Table	
  2.1	
  

Tests	
  of	
  Within-­‐Subjects	
  Effects	
  
	
   	
   	
   	
   	
   	
   	
  Measure:	
  Opinion	
  5-­‐Scale	
  Response	
  	
  
	
   	
   	
   	
   	
   	
   	
  

Source	
  

Type	
  III	
  
Sum	
  of	
  
Squares	
   df	
  

Mean	
  
Square	
   F	
   Sig.	
  

Partial	
  
Eta	
  

Squared	
  
Noncent.	
  
Parameter	
  

Observed	
  
Power	
  a	
  

Episodes	
   7.165	
   7	
   1.024	
   2.32	
   0.024	
   0.012	
   16.243	
   0.853	
  
Episodes*Familiarity	
   5.21	
   7	
   0.744	
   1.687	
   0.108	
   0.009	
   11.812	
   0.699	
  
Episodes*Condition	
   1.063	
   7	
   0.152	
   0.344	
   0.934	
   0.002	
   2.41	
   0.159	
  
Episodes*Show	
   10.052	
   7	
   1.436	
   3.256	
   0.002	
   0.017	
   22.789	
   0.958	
  
Episodes*Condition*Show	
   7.66	
   7	
   1.094	
   2.481	
   0.016	
   0.013	
   17.366	
   0.88	
  
Error	
  (episodes)	
   586.639	
   1330	
   0.441	
   	
  	
   	
  	
   	
  	
   	
  	
   	
  	
  
	
  

	
   Tests	
  of	
  between-­‐subjects	
  effects	
  (which,	
  contrast	
  to	
  within-­‐subjects	
  effects,	
  

examine	
  differences	
  between	
  participants)	
  on	
  the	
  episode	
  5-­‐scale	
  opinion	
  response,	
  

controlled	
  for	
  participant	
  familiarity,	
  also	
  found	
  a	
  significant	
  difference	
  between	
  the	
  two	
  

shows,	
  p<.001,	
  F(1,190)=	
  14.575,	
  η2p=.071.	
  There	
  was	
  a	
  significant	
  difference	
  in	
  condition,	
  

p=.019,	
  F(1,190)=5.590,	
  η2p=.029,	
  and	
  a	
  significant	
  interaction	
  of	
  show	
  and	
  condition,	
  

p=.029,	
  F(1,190)=	
  4.843,	
  η2p=.025.	
  	
  

Table	
  2.2	
  

Tests	
  of	
  Between-­‐Subjects	
  Effects	
  
	
   	
   	
   	
   	
   	
  Measure:	
  Opinion	
  5-­‐Scale	
  Response	
  	
  
	
   	
   	
   	
   	
   	
  Transformed	
  Variable:	
  Average	
  	
  
	
   	
   	
   	
   	
   	
  

Source	
  

Type	
  III	
  
Sum	
  of	
  
Squares	
   df	
  

Mean	
  
Square	
   F	
   Sig.	
  

Partial	
  Eta	
  
Squared	
  

Noncent.	
  
Parameter	
  

Observed	
  
Power	
  a	
  

Intercept	
   1825.177	
   1	
   1825.177	
   638.759	
   <.001	
   0.771	
   638.759	
   1.000	
  
Familiarity	
   54.19	
   1	
   54.190	
   18.965	
   <.001	
   0.091	
   18.965	
   0.991	
  
Condition	
   15.973	
   1	
   15.973	
   5.590	
   0.019	
   0.029	
   5.59	
   0.653	
  
Condition*Show	
   13.838	
   1	
   13.838	
   4.843	
   0.029	
   0.025	
   4.843	
   0.591	
  
Error	
   542.902	
   190	
   2.857	
   	
  	
   	
  	
   	
  	
   	
  	
   	
  	
  
	
  

	
   The	
  following	
  plot	
  charts	
  illustrate	
  the	
  means	
  of	
  the	
  5-­‐scale	
  opinion	
  responses	
  over	
  

the	
  eight	
  episodes	
  for	
  both	
  of	
  the	
  fixed	
  variables.	
  Chart	
  2.1	
  plots	
  the	
  episode	
  means	
  of	
  the	
  

viewing	
  conditions	
  alone.	
  It	
  shows	
  binge	
  watching	
  was	
  consistantly	
  yet	
  only	
  slightly	
  

greater	
  than	
  appointment	
  viewing.	
  Both	
  lines	
  show	
  a	
  steady	
  increase	
  over	
  the	
  season,	
  with	
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a	
  dip	
  at	
  episode	
  #5	
  yet	
  bouncing	
  back	
  to	
  end	
  at	
  a	
  high.	
  Chart	
  2.2	
  plots	
  the	
  episode	
  means	
  of	
  

only	
  the	
  shows.	
  Scandal	
  is	
  always	
  higher	
  than	
  The	
  Walking	
  Dead,	
  though	
  the	
  gap	
  is	
  wider	
  

for	
  some	
  episodes	
  than	
  others.	
  Episode	
  #8	
  yielded	
  the	
  closest	
  gap	
  between	
  the	
  shows	
  in	
  

the	
  season	
  and	
  was	
  also	
  the	
  finale	
  and	
  peak	
  episode	
  for	
  The	
  Walking	
  Dead.	
  Scandal	
  peaked	
  

in	
  episode	
  #4,	
  dipped	
  in	
  episode	
  #5	
  and	
  slightly	
  again	
  in	
  episode	
  #8.	
  (Note:	
  The	
  chart	
  does	
  

not	
  plot	
  for	
  episode	
  #9	
  of	
  Scandal,	
  which	
  was	
  the	
  season	
  finale.)	
  

Chart	
  2.1	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

Chart	
  2.2	
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   The	
  following	
  chart	
  shows	
  the	
  plots	
  of	
  the	
  episode	
  means	
  of	
  each	
  show	
  by	
  condition.	
  

The	
  Scandal	
  binge-­‐watching	
  line	
  is	
  always	
  the	
  highest	
  and	
  the	
  Scandal	
  appointment	
  

viewing	
  line	
  is	
  usually	
  the	
  second	
  highest	
  with	
  a	
  couple	
  dips	
  later	
  in	
  the	
  season.	
  The	
  

Walking	
  Dead	
  plots	
  are	
  most	
  often	
  the	
  lowest	
  -­‐	
  this	
  plainly	
  illustrates	
  the	
  findings	
  that	
  

participants	
  had	
  higher	
  opinion	
  of	
  Scandal.	
  The	
  binge-­‐watching	
  plots	
  have	
  the	
  most	
  visibly	
  

wide	
  differences	
  between	
  shows,	
  illustrating	
  the	
  findings	
  that	
  the	
  effect	
  of	
  binge	
  watching	
  

is	
  contingent	
  on	
  the	
  show.	
  	
  	
  

	
  
Chart	
  2.3	
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   The	
  repeated-­‐measures	
  MANCOVA	
  ran	
  on	
  the	
  remaining	
  three	
  reception	
  factors:	
  

opinion	
  rating,	
  enjoyment	
  rating	
  and	
  satisfaction	
  rating,	
  yielded	
  similar	
  results	
  as	
  the	
  

episode	
  5-­‐scale	
  opinion	
  response	
  and	
  supported	
  the	
  same	
  trends.	
  

	
   Tests	
  of	
  within-­‐subjects	
  effects	
  on	
  the	
  episode	
  opinion	
  ratings,	
  controlled	
  for	
  

participant	
  familiarity,	
  also	
  found	
  a	
  significant	
  difference	
  between	
  the	
  episodes,	
  p=.002,	
  

F(7,1330)=3.193,	
  η2p=.017.	
  There	
  was	
  also	
  a	
  significant	
  difference	
  between	
  the	
  two	
  shows,	
  

p<.001,	
  F(7,1330)=4.361,	
  η2p=.022.	
  There	
  was	
  no	
  significant	
  difference	
  in	
  condition	
  alone,	
  

p=.870,	
  F(7,1330)=.451,	
  η2p=.002,	
  yet	
  again	
  there	
  was	
  a	
  significant	
  difference	
  within	
  the	
  

interaction	
  of	
  show	
  and	
  condition,	
  p=.029,	
  F(7,1330)=2.237,	
  η2p=.012.	
  

Table	
  2.3	
  

	
  

	
   The	
  following	
  plot	
  charts	
  illustrate	
  the	
  means	
  of	
  the	
  opinion	
  ratings	
  over	
  the	
  eight	
  

episodes	
  of	
  each	
  show	
  by	
  condition.	
  It’s	
  similar	
  to	
  the	
  opinion	
  response	
  chart	
  -­‐-­‐	
  once	
  again	
  

the	
  Scandal	
  plots	
  are	
  the	
  highest,	
  with	
  its	
  binge-­‐watching	
  line	
  much	
  higher	
  than	
  the	
  others.	
  

On	
  the	
  other	
  hand,	
  The	
  Walking	
  Dead	
  binge-­‐watching	
  line	
  starts	
  of	
  the	
  season	
  a	
  bit	
  higher	
  

than	
  its	
  apointment	
  line,	
  but	
  ends	
  the	
  season	
  lower,	
  thus	
  illustrating	
  that	
  the	
  extent	
  of	
  a	
  

binge-­‐watching	
  effect	
  on	
  episode	
  opinion	
  vary	
  with	
  show.	
  	
  	
  

	
  

Tests	
  of	
  Within-­‐Subjects	
  Effects	
  
	
   	
   	
   	
   	
   	
  Measure:	
  Episode	
  Opinion	
  Numerical	
  Rating	
  	
  
	
   	
   	
   	
   	
   	
  

Source	
  

Type	
  III	
  
Sum	
  of	
  
Squares	
   df	
  

Mean	
  
Square	
   F	
   Sig.	
  

Partial	
  Eta	
  
Squared	
  

Noncent.	
  
Parameter	
  

Observed	
  
Power	
  a	
  

Episodes	
   33.554	
   7	
   4.793	
   3.193	
   0.002	
   0.017	
   22.351	
   0.954	
  
Episodes*Familiarity	
   16.022	
   7	
   2.289	
   1.525	
   0.155	
   0.008	
   10.673	
   0.646	
  
Episodes*Condition	
   4.735	
   7	
   0.676	
   0.451	
   0.870	
   0.002	
   3.154	
   0.201	
  
Episodes*Show	
   45.832	
   7	
   6.547	
   4.361	
   <.001	
   0.022	
   30.53	
   0.992	
  
Episodes*Condition*Show	
   23.51	
   7	
   3.359	
   2.237	
   0.029	
   0.012	
   15.661	
   0.837	
  
Error	
  (episodes)	
   1996.606	
   1330	
   1.501	
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Chart	
  2.4	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  
	
  
	
  

	
  
	
  
	
  
	
  
	
  
	
  
	
  

	
   Tests	
  of	
  within-­‐subjects	
  effects	
  on	
  the	
  episode	
  enjoyment	
  ratings,	
  controlled	
  for	
  

participant	
  familiarity,	
  found	
  a	
  significant	
  difference	
  between	
  episodes,	
  p=.003,	
  

F(7,1330)=3.052,	
  η2p=.016.	
  Again,	
  there	
  was	
  a	
  significant	
  difference	
  between	
  the	
  two	
  

shows,	
  p=.001,	
  F(7,1330)=3.408,	
  η2p=.018.	
  No	
  significant	
  difference	
  in	
  condition	
  alone,	
  

p=.910,	
  F(7,1330)=.388,	
  η2p=.002,	
  and	
  yet	
  again	
  a	
  significant	
  interaction	
  of	
  show	
  and	
  

condition,	
  p=.021,	
  F(7,1330)=2.369,	
  η2p=.012.	
  

Table	
  2.4	
  

Tests	
  of	
  Within-­‐Subjects	
  Effects	
  
	
   	
   	
   	
   	
   	
  Measure:	
  Episode	
  Enjoyment	
  	
  
	
   	
   	
   	
   	
   	
  

Source	
  
Type	
  III	
  Sum	
  
of	
  Squares	
   df	
  

Mean	
  
Square	
   F	
   Sig.	
  

Partial	
  Eta	
  
Squared	
  

Noncent.	
  
Parameter	
  

Observed	
  
Power	
  a	
  

Episodes	
   36.643	
   7	
   5.235	
   3.052	
   0.003	
   0.016	
   21.366	
   0.944	
  
Episodes*Familiarity	
   14.921	
   7	
   2.132	
   1.243	
   0.276	
   0.006	
   8.7	
   0.54	
  
Episodes*Condition	
   4.653	
   7	
   0.665	
   0.388	
   0.910	
   0.002	
   2.713	
   0.176	
  
Episodes*Show	
   40.908	
   7	
   5.844	
   3.408	
   0.001	
   0.018	
   23.853	
   0.966	
  
Episodes*Condition*Show	
   28.441	
   7	
   4.063	
   2.369	
   0.021	
   0.012	
   16.584	
   0.862	
  
Error	
  (episodes)	
   2280.968	
   1330	
   1.715	
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   This	
  plot	
  charts	
  outlines	
  the	
  means	
  of	
  the	
  episode	
  enjoyment	
  ratings	
  over	
  the	
  eight	
  

episodes	
  of	
  each	
  show	
  by	
  condition.	
  It’s	
  similar	
  to	
  the	
  previous	
  charts	
  -­‐-­‐	
  the	
  enjoyment	
  

ratings	
  also	
  show	
  Scandal	
  plots	
  are	
  higher,	
  its	
  binge-­‐watching	
  line	
  the	
  highest.	
  The	
  Walking	
  

Dead	
  plots	
  stay	
  similar	
  between	
  appointment	
  viewing	
  and	
  binge	
  watching.	
  	
  
	
  

	
  

	
  

Chart	
  2.5	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  

	
  
	
  
	
   And	
  finally,	
  tests	
  of	
  within-­‐subjects	
  effects	
  on	
  episode	
  satisfaction	
  ratings,	
  controlled	
  

for	
  participant	
  familiarity,	
  yielded	
  similar	
  results	
  to	
  the	
  previous	
  reception	
  factors.	
  There	
  

was	
  a	
  significant	
  difference	
  between	
  episodes,	
  p=.002,	
  F(7,1330)=3.296,	
  η2p=.017.	
  Again,	
  a	
  

significant	
  difference	
  between	
  shows,	
  p=.001,	
  F(7,1330)=3.708,	
  η2p=.019.	
  No	
  significant	
  

difference	
  in	
  condition,	
  p=.870,	
  F(7,1330)=.451,	
  η2p=.002,	
  but	
  a	
  significant	
  interaction	
  of	
  

show	
  and	
  condition,	
  p=.030,	
  F(7,1330)=2.221,	
  η2p=.012.	
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Table	
  2.5	
  

	
  

	
  
	
  
	
  
	
  
	
  

	
   The	
  means	
  of	
  the	
  satisfation	
  ratings	
  over	
  the	
  episodes	
  of	
  each	
  show	
  by	
  condition	
  are	
  

shown	
  Chart	
  2.6.	
  It	
  matches	
  the	
  trends	
  of	
  the	
  previous	
  charts	
  -­‐-­‐	
  as	
  usual	
  the	
  Scandal	
  plots	
  

are	
  higher.	
  Across	
  all	
  four	
  reception	
  factors	
  participants	
  liked	
  binge	
  watching	
  Scandal	
  

better.	
  The	
  Walking	
  Dead	
  plots,	
  as	
  usual,	
  are	
  more	
  closely	
  intertwined	
  between	
  

appointment	
  viewing	
  and	
  binge-­‐watching,	
  reaffirming	
  that	
  the	
  extent	
  of	
  a	
  binge-­‐watching	
  

effect	
  on	
  individual	
  episode	
  reception	
  is	
  contingent	
  on	
  the	
  show.	
  	
  	
  

	
  Chart	
  2.6	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

Tests	
  of	
  Within-­‐Subjects	
  Effects	
  
	
   	
   	
   	
   	
   	
  Measure:	
  Episode	
  Satisfaction	
  	
  
	
   	
   	
   	
   	
   	
  

Source	
  
Type	
  III	
  Sum	
  of	
  

Squares	
   df	
  
Mean	
  
Square	
   F	
   Sig.	
  

Partial	
  Eta	
  
Squared	
  

Noncent.	
  
Parameter	
  

Observed	
  
Power	
  a	
  

Episodes	
   41.231	
   7	
   5.89	
   3.296	
   0.002	
   0.017	
   23.075	
   0.960	
  
Episodes*Familiarity	
   21.243	
   7	
   3.035	
   1.698	
   0.105	
   0.009	
   11.889	
   0.703	
  
Episodes*Condition	
   5.642	
   7	
   0.806	
   0.451	
   0.870	
   0.002	
   3.158	
   0.201	
  
Episodes*Show	
   46.383	
   7	
   6.626	
   3.708	
   0.001	
   0.019	
   25.959	
   0.978	
  
Episodes*Condition*Show	
   27.778	
   7	
   3.968	
   2.221	
   0.030	
   0.012	
   15.546	
   0.834	
  
Error(Episodes)	
   2376.445	
   1330	
   1.787	
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   RQ3:	
  To	
  what	
  extent	
  does	
  binge	
  watching	
  affect	
  a	
  viewer’s	
  gratifications	
  

obtained	
  (as	
  compared	
  to	
  appointment	
  viewing)?	
  

	
   Data	
  used	
  to	
  answer	
  this	
  research	
  question	
  came	
  from	
  the	
  participants’	
  post-­‐

questionnaire	
  responses	
  to	
  each	
  of	
  the	
  ten	
  gratifications	
  obtained	
  after	
  watching	
  their	
  

assigned	
  show	
  through	
  their	
  designated	
  viewing	
  condition.	
  	
  

	
   Table	
  3.1	
  show	
  the	
  descriptive	
  statistics	
  on	
  the	
  ten	
  gratifications	
  obtained,	
  divided	
  

by	
  viewing	
  condition.	
  Responses	
  for	
  “I	
  liked	
  knowing	
  what	
  was	
  going	
  on”	
  had	
  the	
  highest	
  

means	
  for	
  both	
  conditions.	
  Responses	
  for	
  “I	
  learned	
  from	
  it”	
  had	
  the	
  lowest	
  means	
  for	
  both	
  

conditions.	
  “I	
  liked	
  knowing	
  what	
  was	
  going	
  on”	
  also	
  have	
  the	
  highest	
  percentage	
  (82%)	
  of	
  	
  

“Agree/Strongly”	
  agree	
  responses	
  from	
  appointment	
  viewers	
  and	
  “it	
  entertained	
  me”	
  had	
  

the	
  highest	
  percentage	
  (77.2%)	
  of	
  “Agree/Strongly”	
  agree	
  responses	
  from	
  binge	
  watchers.	
  

	
  Table	
  3.1	
  

Gratification	
  Obtained	
   Viewing	
  
Type	
   Mean	
   Std.	
  

Deviation	
   N	
   Agree/Strongly	
  
Agree	
  

it	
  entertained	
  me.	
   Appt	
   3.7	
   1.005	
   111	
   64.80%	
  

	
  
Binge	
   3.9	
   0.975	
   101	
   77.20%	
  

I	
  liked	
  knowing	
  what	
  was	
  going	
  on.	
   Appt	
   3.95	
   0.824	
   111	
   82.00%	
  

	
  
Binge	
   3.95	
   0.899	
   101	
   76.20%	
  

it	
  passed	
  the	
  time.	
   Appt	
   3.46	
   1.077	
   111	
   55.80%	
  

	
  
Binge	
   3.82	
   1.004	
   101	
   66.30%	
  

it	
  allowed	
  me	
  to	
  forget	
  my	
  life	
  for	
  awhile.	
   Appt	
   3.41	
   1.132	
   111	
   55.80%	
  

	
  
Binge	
   3.68	
   1.058	
   101	
   66.30%	
  

I	
  learned	
  from	
  it.	
   Appt	
   2.68	
   0.842	
   111	
   13.50%	
  

	
  
Binge	
   2.74	
   0.891	
   101	
   19.80%	
  

it	
  helped	
  me	
  relax.	
   Appt	
   3.38	
   1.145	
   111	
   52.20%	
  

	
  
Binge	
   3.47	
   1.136	
   101	
   61.40%	
  

it	
  was	
  a	
  habit.	
   Appt	
   3.25	
   1.124	
   111	
   48.60%	
  

	
  
Binge	
   2.9	
   1.127	
   101	
   33.60%	
  

I	
  could	
  talk	
  to	
  others	
  about	
  it.	
   Appt	
   3.93	
   1.033	
   111	
   76.50%	
  

	
  
Binge	
   3.3	
   1.015	
   101	
   53.40%	
  

I	
  got	
  information	
  from	
  it.	
   Appt	
   3.01	
   1.014	
   111	
   32.40%	
  

	
  
Binge	
   3	
   0.825	
   101	
   25.80%	
  

I	
  identified	
  with	
  characters	
  or	
  content.	
   Appt	
   2.97	
   1.057	
   111	
   33.30%	
  

	
  
Binge	
   3.05	
   1.033	
   101	
   34.60%	
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   A	
  univariate	
  ANOVA	
  (analysis	
  of	
  variance)	
  was	
  conducted	
  on	
  each	
  of	
  the	
  measured	
  

gratifications	
  obtained.	
  Tests	
  of	
  between-­‐subjects	
  effects	
  found	
  significant	
  differences	
  

between	
  appointment	
  viewers	
  and	
  binge-­‐watchers	
  on	
  four	
  of	
  the	
  ten	
  gratifications	
  

obtained.	
  “It	
  passed	
  the	
  time,”	
  and	
  “it	
  allowed	
  me	
  to	
  forget	
  my	
  life	
  for	
  awhile,”	
  favored	
  

binge	
  watching	
  and	
  “it	
  was	
  a	
  habit”	
  and	
  “I	
  could	
  talk	
  to	
  others	
  about	
  it”	
  leaned	
  towards	
  

appointment	
  viewing.	
  

Table	
  3.1	
  

	
   	
  	
  

	
   The	
  gratification	
  obtained,	
  “it	
  passed	
  the	
  time,”	
  had	
  a	
  significant	
  difference	
  between	
  

the	
  two	
  viewing	
  conditions,	
  p=.012,	
  F	
  (1,120)=6.384,	
  η2p=.03	
  in	
  this	
  population.	
  Binge-­‐

watchers	
  (n=101)	
  had	
  a	
  mean	
  score	
  of	
  3.82	
  (SD=1.004),	
  higher	
  than	
  the	
  appointment	
  

viewing	
  group	
  (n=111),	
  which	
  had	
  a	
  mean	
  score	
  of	
  3.46	
  (SD=1.077)	
  demonstrating	
  that	
  

this	
  obtained	
  gratification	
  of	
  passed	
  time	
  is	
  more	
  resonant	
  with	
  binge	
  watching	
  television	
  

than	
  appointment	
  television.	
  

Tests	
  of	
  Between-­‐Subjects	
  Effects	
  
	
   	
   	
   	
   	
   	
   	
   	
  Source:	
  Viewing	
  Condition	
  
	
   	
   	
   	
   	
   	
   	
   	
  

Dependent	
  Variable	
  	
  
(Gratifications	
  Obtained)	
  

Type	
  III	
  
Sum	
  of	
  
Squares	
   df	
  

Mean	
  
Square	
   F	
   Sig.	
  

Partial	
  
Eta	
  

Squared	
  

Noncent.	
  
Para-­‐
meter	
  

Observed	
  
Power	
  a	
  

it	
  entertained	
  me.	
   2.079	
   1	
   2.079	
   2.118	
   0.147	
   0.010	
   2.118	
   0.305	
  
liked	
  knowing	
  what	
  was	
  going	
  on.	
   0.001	
   1	
   0.001	
   0.001	
   0.970	
   .000	
   0.001	
   0.050	
  
it	
  passed	
  the	
  time.	
   6.942	
   1	
   6.942	
   6.384	
   0.012	
   0.030	
   6.384	
   0.711	
  
it	
  allowed	
  me	
  to	
  forget	
  my	
  life	
  for	
  
awhile.	
   3.82	
   1	
   3.82	
   3.173	
   0.076	
   0.015	
   3.173	
   0.426	
  
I	
  learned	
  from	
  it.	
   0.177	
   1	
   0.177	
   0.237	
   0.627	
   0.001	
   0.237	
   0.077	
  
it	
  helped	
  me	
  relax.	
   0.400	
   1	
   0.400	
   0.307	
   0.580	
   0.001	
   0.307	
   0.086	
  
it	
  was	
  a	
  habit.	
   6.525	
   1	
   6.525	
   5.152	
   0.024	
   0.024	
   5.152	
   0.618	
  
I	
  could	
  talk	
  to	
  others	
  about	
  it.	
   21.049	
   1	
   21.049	
   20.045	
   <.001	
   0.087	
   20.045	
   0.994	
  
I	
  got	
  information	
  from	
  it.	
   0.004	
   1	
   0.004	
   0.005	
   0.944	
   .000	
   0.005	
   0.051	
  
I	
  identified	
  with	
  characters	
  
or	
  content.	
   0.31	
   1	
   0.31	
   0.283	
   0.595	
   0.001	
   0.283	
   0.083	
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   “It	
  allowed	
  me	
  to	
  forget	
  my	
  life	
  for	
  awhile”	
  showed	
  a	
  difference	
  approaching	
  

significance	
  between	
  the	
  two	
  viewing	
  conditions,	
  p=.076,	
  F(1,120)=3.173,	
  η2p=.015.	
  For	
  this	
  

gratification,	
  binge-­‐watchers	
  (n=101)	
  had	
  a	
  mean	
  score	
  of	
  3.68	
  (SD=1.058),	
  which	
  was	
  

higher	
  than	
  the	
  appointment	
  viewers’	
  (n=111)	
  mean	
  score	
  of	
  3.41	
  (SD=1.132).	
  This	
  

indicates	
  binge	
  watching	
  is	
  more	
  strongly	
  connected	
  to	
  watching	
  a	
  program	
  for	
  escape.	
  

	
   The	
  gratification	
  obtained,	
  “it	
  was	
  a	
  habit,”	
  showed	
  a	
  significant	
  difference	
  between	
  

viewing	
  conditions,	
  p=.024,	
  F(1,120)=5.152,	
  η2p=.024.	
  The	
  binge-­‐watching	
  group	
  (n=101)	
  

had	
  a	
  mean	
  score	
  of	
  2.9	
  (SD=1.127),	
  lower	
  than	
  the	
  appointment	
  viewing	
  (n=111)	
  mean	
  

score	
  of	
  3.25	
  (SD=1.124).	
  This	
  indicates	
  that	
  appointment	
  viewing	
  has	
  a	
  stronger	
  

connection	
  to	
  the	
  obtained	
  gratification	
  of	
  habit	
  than	
  binge	
  watching.	
  

	
   And	
  the	
  gratification	
  obtained,	
  “I	
  could	
  talk	
  to	
  others	
  about	
  it,”	
  showed	
  a	
  significant	
  

difference	
  between	
  viewing	
  conditions,	
  p<.001,	
  F(1,120)=20.045,	
  η2p=.087.	
  In	
  this	
  case,	
  

binge	
  watchers	
  (n=101)	
  had	
  a	
  mean	
  score	
  of	
  3.3	
  (SD=1.015),	
  which	
  was	
  notably	
  lower	
  than	
  

the	
  appointment	
  viewing	
  (n=111)	
  mean	
  score	
  of	
  3.93	
  (SD=1.033).	
  This	
  gratification	
  

obtained	
  resulted	
  in	
  the	
  strongest	
  difference	
  between	
  the	
  two	
  viewing	
  conditions,	
  which	
  

signals	
  that	
  appointment	
  viewing	
  has	
  a	
  close	
  link	
  to	
  a	
  timely	
  social	
  interaction	
  gratification.	
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Discussion	
  
	
  

	
   The	
  overarching	
  goal	
  in	
  this	
  research	
  study	
  was	
  to	
  learn	
  more	
  about	
  binge	
  watching	
  

by	
  exploring	
  its	
  possible	
  effect	
  on	
  viewer	
  reception.	
  The	
  research	
  questions	
  facilitated	
  in	
  

focusing	
  the	
  study’s	
  efforts	
  and	
  its	
  results	
  shed	
  insightful	
  data	
  about	
  the	
  nature	
  of	
  binge-­‐

watching	
  effects.	
  	
  

	
   RQ1	
  asked:	
  to	
  what	
  extent	
  does	
  binge-­‐watching	
  affect	
  a	
  viewer’s	
  reception	
  of	
  a	
  show	
  

(as	
  compared	
  to	
  appointment	
  viewing)?	
  This	
  study	
  found	
  that	
  binge	
  watching	
  by	
  itself	
  does	
  

not	
  have	
  a	
  significant	
  effect	
  on	
  a	
  viewer’s	
  reception	
  towards	
  a	
  show.	
  However,	
  binge	
  

watching	
  does	
  have	
  a	
  significant	
  effect	
  on	
  viewer	
  reception	
  depending	
  on	
  the	
  show.	
  

Furthermore,	
  the	
  strength	
  and	
  direction	
  of	
  this	
  effect	
  varies	
  with	
  the	
  show.	
  	
  Within	
  this	
  

study,	
  viewers	
  of	
  the	
  show	
  Scandal	
  liked	
  the	
  show	
  considerably	
  better	
  when	
  binge-­‐

watching	
  it,	
  whereas	
  viewers	
  of	
  The	
  Walking	
  Dead	
  liked	
  the	
  show	
  slightly	
  less	
  when	
  binge-­‐

watching.	
  Although	
  this	
  study	
  cannot	
  say	
  for	
  certain	
  why,	
  results	
  do	
  indicate	
  that	
  certain	
  

shows	
  may	
  be	
  better	
  suited	
  for	
  making	
  the	
  binge-­‐watching	
  experience	
  more	
  favorable	
  to	
  

viewers.	
  Several	
  participants	
  echoed	
  this	
  sentiment	
  in	
  the	
  optional	
  open-­‐ended	
  comment	
  

section	
  in	
  the	
  post-­‐questionnaire:	
  

	
   “I	
  think	
  this	
  show	
  is	
  one	
  that	
  is	
  better	
  watched	
  by	
  binge	
  watching	
  (because	
  I	
  can	
  

	
   really	
  get	
  into	
  the	
  show).”	
  

	
   “While	
  I	
  enjoyed	
  appointment	
  viewing	
  this,	
  I	
  don't	
  necessarily	
  prefer	
  it	
  for	
  all	
  

	
   shows.”	
  

	
   “I	
  could	
  definitely	
  tell	
  by	
  watching	
  just	
  this	
  season	
  that	
  this	
  is	
  not	
  a	
  show	
  that	
  I	
  would	
  

	
   ever	
  want	
  to	
  binge	
  watch.”	
  

	
   “I	
  believe	
  I	
  might	
  have	
  enjoyed	
  watching	
  this	
  show	
  more	
  if	
  I	
  got	
  to	
  binge	
  watch	
  	
  it.”	
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   Results	
  showed	
  a	
  significant	
  difference	
  in	
  reception	
  between	
  the	
  two	
  shows,	
  and	
  

while	
  both	
  share	
  similarities,	
  they	
  are	
  hour-­‐long	
  serialized	
  drama	
  series	
  with	
  ensemble	
  

casts,	
  each	
  strongly	
  differ	
  in	
  setting	
  and	
  content.	
  Notably	
  Scandal	
  features	
  a	
  strong	
  female	
  

lead	
  and	
  a	
  lot	
  less	
  graphic	
  violence	
  than	
  The	
  Walking	
  Dead,	
  which	
  might	
  indicate	
  why	
  the	
  

largely	
  female	
  participant	
  pool	
  was	
  more	
  receptive	
  to	
  Scandal	
  overall.	
  Perhaps	
  the	
  sample	
  

was	
  more	
  drawn	
  to	
  Olivia	
  Pope	
  as	
  the	
  lead	
  than	
  Rick	
  Grimes	
  -­‐	
  it	
  is	
  also	
  noteworthy	
  that	
  The	
  

Walking	
  Dead	
  implemented	
  a	
  unique	
  and	
  infrequently	
  used	
  storyline	
  device	
  this	
  season,	
  

which	
  isolated	
  the	
  characters,	
  leaving	
  Rick	
  Grimes	
  absent	
  from	
  3	
  out	
  of	
  the	
  8	
  episodes	
  and	
  

possibly	
  lessened	
  the	
  chances	
  of	
  growing	
  attached	
  the	
  show.	
  Both	
  shows	
  also	
  differ	
  in	
  their	
  

pace	
  of	
  storytelling,	
  so	
  one	
  could	
  also	
  speculate	
  that	
  a	
  show	
  like	
  Scandal,	
  which	
  is	
  full	
  of	
  

plot	
  twists	
  and	
  develops	
  at	
  a	
  quicker	
  pace	
  than	
  a	
  show	
  like	
  The	
  Walking	
  Dead,	
  might	
  be	
  

more	
  befitting	
  for	
  the	
  quicker	
  consumption	
  of	
  binge-­‐watching.	
  

	
   RQ2	
  asked:	
  To	
  what	
  extent	
  does	
  binge	
  watching	
  affect	
  a	
  viewer’s	
  reception	
  towards	
  

an	
  individual	
  episode?	
  This	
  research	
  study	
  found	
  that	
  binge	
  watching	
  had	
  no	
  significant	
  

impact	
  by	
  itself.	
  Yet,	
  the	
  intersection	
  of	
  binge	
  watching	
  and	
  the	
  show	
  did	
  reveal	
  a	
  

significant	
  effect	
  on	
  reception	
  of	
  individual	
  episodes.	
  This	
  means	
  the	
  effect	
  of	
  binge	
  

watching	
  on	
  viewer	
  reception	
  is	
  contingent	
  on	
  the	
  show,	
  supporting	
  the	
  findings	
  of	
  RQ1.	
  

Both	
  shows	
  demonstrated	
  a	
  rise	
  in	
  opinion	
  and	
  other	
  reception	
  measures	
  on	
  individual	
  

episodes	
  as	
  the	
  season	
  progressed,	
  yet	
  varied	
  in	
  the	
  differences	
  between	
  the	
  binge-­‐

watchers	
  and	
  appointment	
  viewers.	
  For	
  Scandal,	
  viewers	
  once	
  again	
  liked	
  it	
  more	
  when	
  

binge	
  watching,	
  with	
  that	
  gap	
  in	
  difference	
  growing	
  midway	
  towards	
  the	
  end	
  of	
  the	
  season.	
  

For	
  The	
  Walking	
  Dead,	
  opinion	
  and	
  other	
  reception	
  measures	
  between	
  binge-­‐watchers	
  and	
  

appointment	
  viewers	
  were	
  more	
  intertwined	
  and	
  the	
  differences	
  less	
  substantial.	
  Viewers	
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liked	
  some	
  individual	
  episodes	
  better	
  when	
  binge	
  watching,	
  while	
  other	
  episodes	
  fared	
  

better	
  when	
  appointment	
  viewing.	
  

	
   RQ3	
  inquired:	
  To	
  what	
  extent	
  does	
  binge-­‐watching	
  affect	
  a	
  viewer’s	
  gratifications	
  

obtained	
  (as	
  compared	
  to	
  appointment	
  viewing)?	
  This	
  research	
  study	
  found	
  significant	
  

differences	
  between	
  appointment	
  viewers	
  and	
  binge-­‐watchers	
  on	
  four	
  out	
  of	
  ten	
  

previously	
  established	
  television	
  gratifications.	
  Binge-­‐watchers	
  responded	
  more	
  strongly	
  

to	
  the	
  items	
  “it	
  passed	
  the	
  time,”	
  and	
  “it	
  allowed	
  me	
  to	
  forget	
  my	
  life	
  for	
  awhile,”	
  than	
  

appointment	
  viewers.	
  Appointment	
  viewers	
  had	
  stronger	
  responses	
  for	
  the	
  items	
  “it	
  was	
  a	
  

habit”	
  and	
  “I	
  could	
  talk	
  to	
  others	
  about	
  it”	
  than	
  the	
  binge-­‐watchers.	
  One	
  participant	
  

expressed	
  this	
  exact	
  feeling	
  in	
  the	
  optional	
  open-­‐ended	
  comment	
  section	
  in	
  the	
  post-­‐

questionnaire:	
  

	
   “I	
  started	
  watching	
  Scandal	
  via	
  appointment	
  viewing	
  around	
  Season	
  3.	
  I	
  definitely	
  

	
   gleamed	
  some	
  "water	
  cooler"	
  value	
  from	
  switching	
  to	
  appointment,	
  but	
  I	
  believe	
  I	
  felt	
  

	
   more	
  "immersed"	
  in	
  the	
  show	
  when	
  binge	
  viewing.”	
  

	
   These	
  findings	
  elicit	
  interesting	
  implications	
  about	
  what	
  audiences	
  get	
  from	
  binge	
  

watching,	
  further	
  adding	
  to	
  our	
  understanding	
  about	
  its	
  effects	
  on	
  viewers.	
  Both	
  

gratifications	
  obtained	
  items	
  reveal	
  that	
  binge	
  watching	
  serves	
  as	
  an	
  escape	
  for	
  viewers.	
  

It's	
  a	
  pastime	
  that	
  allows	
  them	
  to	
  forget	
  their	
  life	
  for	
  a	
  while.	
  This	
  gratification	
  is	
  best	
  

obtained	
  for	
  television	
  viewers	
  when	
  binge-­‐watching,	
  which	
  is	
  intuitive	
  because	
  binge-­‐

watching	
  requires	
  spending	
  prolonged	
  periods	
  of	
  times	
  viewing	
  a	
  show,	
  in	
  front	
  of	
  a	
  screen	
  

and	
  away	
  from	
  everyday	
  activities,	
  essentially	
  becoming	
  immersed	
  in	
  a	
  show.	
  On	
  the	
  other	
  

hand,	
  appointment	
  viewing	
  is	
  better	
  suited	
  for	
  obtaining	
  the	
  ritual	
  gratification	
  of	
  habit	
  and	
  

the	
  social	
  interaction	
  gratification	
  of	
  being	
  able	
  to	
  talk	
  to	
  others	
  about	
  it.	
  Regularly	
  tuning	
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into	
  a	
  show	
  at	
  a	
  certain	
  time	
  creates	
  the	
  ritual	
  gratification	
  obtained	
  by	
  appointment	
  

viewing.	
  Being	
  able	
  to	
  talk	
  to	
  others	
  about	
  the	
  show	
  that	
  just	
  aired	
  because	
  they	
  saw	
  it	
  at	
  

the	
  same	
  time	
  fulfills	
  the	
  social	
  interaction	
  gratification,	
  which	
  is	
  the	
  foundation	
  that	
  

appointment	
  viewing	
  was	
  sold	
  on.	
  The	
  opportunity	
  to	
  talk	
  to	
  others	
  about	
  an	
  episode	
  that	
  

just	
  aired	
  is	
  a	
  valuable	
  commodity	
  for	
  appointment	
  viewing.	
  That	
  immediate	
  social	
  

interaction	
  component	
  is	
  not	
  something	
  easily	
  attained	
  with	
  binge	
  watching	
  because	
  

people	
  can't	
  be	
  sure	
  when	
  their	
  friends	
  have	
  watched	
  a	
  show	
  or	
  how	
  far	
  along	
  they	
  are.	
  

Satisfying	
  a	
  social	
  interaction	
  need	
  is	
  perhaps	
  the	
  key	
  that	
  will	
  keep	
  appointment	
  television	
  

relevant	
  amidst	
  the	
  changing	
  television	
  landscape.	
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Conclusion	
  
	
  
	
   In	
  conclusion,	
  this	
  study	
  was	
  able	
  to	
  accomplish	
  interesting	
  and	
  significant	
  strides	
  

on	
  the	
  recently	
  popular	
  yet	
  under-­‐researched	
  television	
  phenomenon	
  of	
  binge	
  watching.	
  

The	
  primary	
  finding	
  of	
  this	
  research	
  experiment	
  was	
  that	
  the	
  effect	
  of	
  binge	
  watching	
  on	
  

viewer	
  reception	
  is	
  contingent	
  on	
  the	
  show.	
  This	
  also	
  underscores	
  that	
  content	
  and	
  

storyline	
  still	
  matter	
  in	
  viewer	
  reception	
  even	
  in	
  the	
  midst	
  of	
  new	
  services	
  and	
  technology.	
  

This	
  study	
  also	
  found	
  that	
  binge	
  watching	
  delivers	
  an	
  escape	
  gratification	
  for	
  viewers	
  

better	
  than	
  appointment	
  viewing.	
  This	
  insight	
  could	
  perhaps	
  explain	
  why	
  some	
  shows	
  are	
  

better	
  suited	
  for	
  binging	
  than	
  others.	
  Binge-­‐watching	
  accelerates	
  the	
  consumption	
  of	
  a	
  

television	
  series,	
  making	
  some	
  shows	
  more	
  enjoyable	
  -­‐-­‐	
  yet	
  other	
  particular	
  shows	
  may	
  be	
  

better	
  received	
  when	
  given	
  enough	
  time	
  to	
  digest.	
  If	
  the	
  show	
  a	
  viewer	
  is	
  binge-­‐watching	
  

serves	
  as	
  an	
  escape,	
  it’s	
  reasonable	
  to	
  believe	
  that	
  their	
  positive	
  or	
  negative	
  feelings	
  

towards	
  it	
  may	
  be	
  amplified	
  because	
  of	
  the	
  concentrated	
  amount	
  time	
  they	
  are	
  spending	
  

with	
  it.	
  	
  

	
   This	
  deeper	
  understanding	
  of	
  binge-­‐watching	
  effects	
  is	
  advantageous	
  to	
  on-­‐demand	
  

streaming	
  media	
  companies	
  as	
  well	
  as	
  television	
  networks	
  and	
  production	
  companies	
  

when	
  making	
  decisions	
  on	
  content,	
  development,	
  marketing	
  and	
  distribution.	
  Recognizing	
  

the	
  effects	
  of	
  binge	
  watching	
  could	
  be	
  helpful	
  in	
  effective	
  media	
  planning	
  and	
  making	
  

meaningful	
  audience	
  gains	
  and	
  retention.	
  This	
  research	
  is	
  also	
  a	
  meaningful	
  contribution	
  to	
  

field	
  of	
  mass	
  communications	
  because	
  it	
  explores	
  a	
  new	
  and	
  under	
  researched	
  area	
  of	
  

television,	
  and	
  helps	
  begin	
  create	
  a	
  fuller	
  comprehension	
  of	
  this	
  latest	
  manifestation	
  among	
  

television	
  viewing	
  audiences.	
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   Limitations	
  within	
  the	
  research	
  study	
  include	
  a	
  slightly	
  homogenous	
  participant	
  

pool	
  -­‐-­‐	
  a	
  majority	
  consisting	
  of	
  young	
  Caucasian	
  females,	
  which	
  is	
  representative	
  of	
  the	
  

university	
  population	
  where	
  this	
  study	
  took	
  place.	
  This	
  might	
  be	
  indicative	
  for	
  why	
  

participants	
  had	
  a	
  more	
  favorable	
  reception	
  to	
  Scandal	
  than	
  The	
  Walking	
  Dead.	
  	
  Future	
  

research	
  on	
  binge	
  watching	
  effects	
  should	
  aim	
  towards	
  testing	
  a	
  more	
  diverse	
  population,	
  

as	
  well	
  as	
  attaining	
  a	
  larger	
  participant	
  pool	
  than	
  this	
  study	
  (n=212)	
  in	
  order	
  to	
  better	
  

recognize	
  the	
  often-­‐subtle	
  effects	
  of	
  binge	
  watching.	
  This	
  study	
  was	
  also	
  did	
  not	
  account	
  for	
  

the	
  possible	
  variable	
  of	
  advertising.	
  Appointment	
  viewers	
  had	
  to	
  sit	
  through	
  ads	
  while	
  

viewing	
  the	
  shows,	
  whereas	
  as	
  binge	
  watchers	
  did	
  not.	
  This	
  might	
  have	
  had	
  an	
  impact	
  on	
  

reception,	
  so	
  it	
  is	
  recommended	
  future	
  research	
  find	
  a	
  way	
  to	
  control	
  or	
  account	
  for	
  ad	
  

exposure.	
  Another	
  limitation	
  was	
  the	
  timeline	
  for	
  implementation	
  of	
  this	
  experiment	
  

affecting	
  content	
  choice.	
  Because	
  this	
  study	
  could	
  only	
  spend	
  two	
  semesters	
  worth	
  of	
  time	
  

collecting	
  data,	
  in	
  order	
  to	
  test	
  the	
  same	
  television	
  content	
  on	
  both	
  viewing	
  conditions,	
  the	
  

shows	
  chosen	
  were	
  ones	
  that	
  were	
  both	
  airing	
  new	
  episodes	
  in	
  the	
  fall	
  season	
  and	
  making	
  

them	
  available	
  on	
  streaming	
  platforms	
  to	
  binge	
  watch	
  later.	
  Without	
  this	
  timeline	
  

limitation,	
  a	
  broader	
  selection	
  of	
  shows	
  could	
  be	
  considered	
  for	
  use	
  in	
  research,	
  as	
  well	
  as	
  

new	
  television	
  series.	
  	
  This	
  study	
  could	
  not	
  afford	
  testing	
  a	
  new	
  show	
  because	
  of	
  the	
  risk	
  of	
  

cancellation	
  and	
  loss	
  of	
  time,	
  however	
  it	
  is	
  suggested	
  that	
  future	
  research	
  consider	
  testing	
  

on	
  new	
  shows	
  to	
  remove	
  the	
  factors	
  of	
  preconceived	
  opinions	
  and	
  familiarity,	
  which	
  had	
  to	
  

be	
  controlled	
  for	
  in	
  this	
  study.	
  This	
  study	
  was	
  able	
  to	
  gain	
  valuable	
  insights	
  into	
  binge-­‐

watching	
  effects	
  by	
  testing	
  two	
  different	
  drama	
  series,	
  therefore	
  it	
  is	
  recommend	
  that	
  

future	
  research	
  continue	
  testing	
  this	
  topic	
  on	
  a	
  variety	
  of	
  different	
  shows,	
  even	
  studying	
  

other	
  television	
  genres.	
  This	
  study	
  found	
  that	
  the	
  effect	
  of	
  binge	
  watching	
  depends	
  on	
  the	
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show,	
  but	
  could	
  not	
  answer	
  why.	
  By	
  investigating	
  different	
  types	
  of	
  shows,	
  future	
  studies	
  

could	
  begin	
  to	
  find	
  characteristics	
  of	
  a	
  show	
  that	
  make	
  it	
  better	
  suited	
  for	
  binge	
  watching.	
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Appendix	
  A	
  

Pre-­‐Questionnaire	
  	
  
	
  
Binge	
  Watching:	
  When	
  a	
  viewer	
  watches	
  multiple	
  episodes	
  of	
  a	
  television	
  program	
  in	
  rapid	
  
succession,	
  or	
  over	
  a	
  concentrated	
  period	
  of	
  time.	
  	
  
	
  
Appointment	
  Television:	
  When	
  a	
  viewer	
  deliberately	
  sets	
  aside	
  time	
  or	
  arranges	
  their	
  
schedule	
  to	
  watch	
  a	
  television	
  program	
  at	
  the	
  time	
  of	
  original	
  broadcast.	
  
	
  
1.	
  Participant	
  
	
   Name:	
  ________________________________	
  	
  	
  
	
   Email	
  Address:	
  ______________________	
  
	
  
2.	
  On	
  average,	
  how	
  often	
  do	
  you	
  watch	
  television?	
  
	
  

1. Less	
  than	
  daily	
  
2. Less	
  than	
  30	
  minutes	
  a	
  day	
  
3. Between	
  30	
  minutes	
  to	
  2	
  hours	
  a	
  day	
  
4. Between	
  2-­‐5	
  hours	
  a	
  day	
  
5. Over	
  5	
  hours	
  a	
  day	
  

	
  
3.	
  How	
  often	
  do	
  you	
  binge	
  watch	
  television?	
  
	
  

1. I've	
  never	
  binge	
  watched	
  	
  
2. I've	
  only	
  binge	
  watched	
  once	
  or	
  twice	
  	
  
3. I've	
  binge	
  watched	
  3-­‐5	
  shows	
  
4. I've	
  binge	
  watched	
  more	
  than	
  5	
  shows	
  
5. Too	
  many	
  to	
  count	
  -­‐	
  that's	
  the	
  main	
  way	
  I	
  watch	
  TV	
  

	
  
4.	
  How	
  often	
  do	
  you	
  watch	
  appointment	
  television?	
  
	
  

1. I	
  never	
  watch	
  appointment	
  television	
  	
  
2. I	
  only	
  appointment	
  watch	
  one	
  or	
  two	
  shows	
  
3. I	
  appointment	
  watch	
  3-­‐5	
  shows	
  
4. I	
  appointment	
  watch	
  more	
  than	
  5	
  shows	
  
5. Too	
  many	
  to	
  count	
  -­‐	
  that's	
  the	
  main	
  way	
  I	
  watch	
  TV	
  

	
  
5.	
  Which	
  do	
  you	
  enjoy	
  most?	
  
	
  

1. I	
  only	
  enjoy	
  appointment	
  television	
  
2. I	
  enjoy	
  both,	
  but	
  prefer	
  appointment	
  television	
  
3. I	
  only	
  enjoy	
  binge	
  watching	
  
4. I	
  enjoy	
  both,	
  but	
  prefer	
  binge	
  watching	
  
5. I	
  enjoy	
  both	
  binge	
  watching	
  and	
  appointment	
  television	
  equally	
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6.	
  For	
  those	
  who	
  binge	
  watch	
  -­‐	
  which	
  was	
  do	
  you	
  use?	
  Check	
  all	
  that	
  apply.	
  
o Netflix	
  
o Hulu	
  
o Amazon	
  Plus	
  
o TV/Network	
  websites	
  
o Other	
  websites	
  
o DVDs	
  
o TV	
  Reruns	
  
o Other	
  (please	
  specify)	
  

	
  
7.	
  For	
  those	
  who	
  binge	
  watch	
  -­‐	
  how	
  much	
  do	
  you	
  agree	
  with	
  the	
  following?	
  	
  
(Strongly	
  Disagree	
  |	
  Disagree	
  |	
  Neither	
  Disagree	
  Nor	
  Agree	
  |	
  Agree	
  |	
  Strongly	
  Agree)	
  
	
  
I	
  like	
  to	
  binge	
  watch	
  because...	
  

• it	
  entertains	
  me.	
  	
  
• I	
  like	
  to	
  know	
  what’s	
  going	
  on.	
  
• It	
  passes	
  the	
  time.	
  
• It	
  allows	
  me	
  to	
  forget	
  my	
  life	
  for	
  awhile.	
  
• I	
  learn	
  from	
  it.	
  
• it	
  helps	
  me	
  relax.	
  
• I	
  can	
  talk	
  to	
  others	
  about	
  it.	
  
• I	
  receive	
  information	
  from	
  it.	
  
• I	
  identify	
  with	
  content	
  or	
  characters.	
  

	
  
8.	
  For	
  those	
  who	
  appointment	
  view	
  -­‐	
  how	
  much	
  do	
  you	
  agree	
  with	
  the	
  following?	
  	
  
(Strongly	
  Disagree	
  |	
  Disagree	
  |	
  Neither	
  Disagree	
  Nor	
  Agree	
  |	
  Agree	
  |	
  Strongly	
  Agree)	
  
	
  
I	
  like	
  to	
  watch	
  appointment	
  television	
  because...	
  

• it	
  entertains	
  me.	
  	
  
• I	
  like	
  to	
  know	
  what’s	
  going	
  on.	
  
• It	
  passes	
  the	
  time.	
  
• It	
  allows	
  me	
  to	
  forget	
  my	
  life	
  for	
  awhile.	
  
• I	
  learn	
  from	
  it.	
  
• it	
  helps	
  me	
  relax.	
  
• I	
  can	
  talk	
  to	
  others	
  about	
  it.	
  
• I	
  receive	
  information	
  from	
  it.	
  
• I	
  identify	
  with	
  content	
  or	
  characters.	
  

	
  
9.	
  How	
  familiar	
  are	
  you	
  with	
  the	
  Scandal/The	
  Walking	
  Dead?	
  
	
  

1. Never	
  heard	
  of	
  it	
  	
  
2. I	
  know	
  of	
  it	
  but	
  never	
  seen	
  it	
  
3. I've	
  seen	
  a	
  few	
  episodes	
  
4. I've	
  seen	
  many	
  episodes	
  but	
  am	
  not	
  fully	
  caught	
  up	
  
5. I've	
  seen	
  every	
  episode	
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10.	
  If	
  you	
  are	
  NOT	
  fully	
  caught	
  up,	
  do	
  you	
  plan	
  to?	
  
	
  

1. No,	
  I	
  definitely	
  don't	
  plan	
  to	
  catch	
  up	
  
2. I	
  will	
  likely	
  not	
  catch	
  up	
  
3. I’m	
  not	
  sure	
  
4. I	
  will	
  try	
  to	
  catch	
  up	
  
5. Yes,	
  I	
  definitely	
  plan	
  to	
  catch	
  up	
  

	
  
11.	
  If	
  you	
  have	
  seen	
  it,	
  what	
  is	
  your	
  overall	
  opinion	
  of	
  Scandal/The	
  Walking	
  Dead?	
  
	
  

1. I	
  hate	
  it!	
  
2. I	
  don't	
  like	
  it.	
  	
  
3. It’s	
  OK.	
  
4. I	
  like	
  it.	
  
5. I	
  love	
  it!	
  

	
  
12.	
  If	
  you	
  have	
  NOT	
  seen	
  it,	
  what	
  is	
  your	
  impression	
  of	
  Scandal/The	
  Walking	
  Dead?	
  
	
  

1. I	
  have	
  a	
  terrible	
  impression	
  of	
  the	
  show.	
  
2. I	
  have	
  a	
  bad	
  impression	
  of	
  the	
  show.	
  
3. I	
  have	
  an	
  OK	
  impression	
  of	
  the	
  show.	
  
4. I	
  have	
  a	
  good	
  impression	
  of	
  the	
  show.	
  
5. I	
  have	
  a	
  great	
  impression	
  of	
  the	
  show.	
  

	
  
13.	
  If	
  you	
  have	
  seen	
  Scandal/The	
  Walking	
  Dead,	
  how	
  would	
  you	
  rate	
  your	
  overall	
  opinion	
  of	
  
it?	
  
	
  
	
   Lowest	
  opinion	
  0	
  1	
  2	
  3	
  4	
  5	
  6	
  7	
  8	
  9	
  10	
  Highest	
  opinion	
  
	
  
14.	
  If	
  you	
  have	
  NOT	
  seen	
  Scandal/The	
  Walking	
  Dead,	
  how	
  would	
  you	
  rate	
  your	
  overall	
  
perception	
  of	
  it?	
  
	
  
	
   Lowest	
  opinion	
  0	
  1	
  2	
  3	
  4	
  5	
  6	
  7	
  8	
  9	
  10	
  Highest	
  opinion	
  
	
  
Skip	
  this	
  section	
  if	
  you	
  have	
  not	
  seen	
  the	
  show.	
  
Please	
  answer	
  the	
  following	
  questions	
  if	
  you	
  have	
  seen	
  episodes	
  of	
  Scandal/The	
  Walking	
  
Dead.	
  	
  
	
  
15.	
  How	
  have	
  you	
  watched	
  Scandal/The	
  Walking	
  Dead	
  up	
  until	
  now?	
  

o Appointment	
  television	
  
o Binge	
  watching	
  
o Combination	
  of	
  both	
  
o Other	
  (please	
  specify)	
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16.	
  How	
  much	
  did	
  you	
  enjoy	
  Scandal/The	
  Walking	
  Dead?	
  
	
  
	
   Lowest	
  opinion	
  0	
  1	
  2	
  3	
  4	
  5	
  6	
  7	
  8	
  9	
  10	
  Highest	
  opinion	
  
	
  
17.	
  How	
  much	
  were	
  you	
  satisfied	
  with	
  Scandal/The	
  Walking	
  Dead?	
  
	
  
	
   Lowest	
  opinion	
  0	
  1	
  2	
  3	
  4	
  5	
  6	
  7	
  8	
  9	
  10	
  Highest	
  opinion	
  
	
  
18.	
  Who	
  is	
  your	
  favorite	
  character	
  on	
  the	
  show?	
  
	
  

1. Olivia	
  Pope/Rick	
  
2. Fitzgerald	
  Grant/Darryl	
  
3. Cyrus	
  Beene/Glenn	
  
4. Mellie	
  Grant/Maggie	
  
5. Huck/Carol	
  
6. Jake	
  Ballard/Carl	
  
7. Quinn	
  Perkins/Beth	
  
8. David	
  Rosen/Hershel	
  
9. Abby	
  Whelan/Andrea	
  
10. Harrison	
  Wright/Michonne	
  
11. Rowan	
  Pope/The	
  Governor	
  
12. Sally	
  Langston/Merle	
  
13. James	
  Novak/Lori	
  
14. -­‐-­‐/Shane	
  
15. -­‐-­‐/Noah	
  
16. -­‐-­‐/Tyreese	
  
17. -­‐-­‐/Sasha	
  
18. -­‐-­‐/Bob	
  
19. -­‐-­‐/Merle	
  
20. -­‐-­‐/Abraham	
  
21. -­‐-­‐/Eugene	
  
22. -­‐-­‐/Tara	
  
23. -­‐-­‐/Rosita	
  
24. -­‐-­‐/Gareth	
  
25. -­‐-­‐/Dawn	
  
26. -­‐-­‐/Father	
  Gabriel	
  

	
  
19.	
  Who	
  is	
  your	
  least	
  favorite	
  character	
  on	
  the	
  show?	
  
	
  

1. Olivia	
  Pope/Rick	
  
2. Fitzgerald	
  Grant/Darryl	
  
3. Cyrus	
  Beene/Glenn	
  
4. Mellie	
  Grant/Maggie	
  
5. Huck/Carol	
  
6. Jake	
  Ballard/Carl	
  
7. Quinn	
  Perkins/Beth	
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8. David	
  Rosen/Hershel	
  
9. Abby	
  Whelan/Andrea	
  
10. Harrison	
  Wright/Michonne	
  
11. Rowan	
  Pope/The	
  Governor	
  
12. Sally	
  Langston/Merle	
  
13. James	
  Novak/Lori	
  
14. -­‐-­‐/Shane	
  
15. -­‐-­‐/Noah	
  
16. -­‐-­‐/Tyreese	
  
17. -­‐-­‐/Sasha	
  
18. -­‐-­‐/Bob	
  
19. -­‐-­‐/Merle	
  
20. -­‐-­‐/Abraham	
  
21. -­‐-­‐/Eugene	
  
22. -­‐-­‐/Tara	
  
23. -­‐-­‐/Rosita	
  
24. -­‐-­‐/Gareth	
  
25. -­‐-­‐/Dawn	
  
26. -­‐-­‐/Father	
  Gabriel	
  
27. Other	
  

	
  
20.	
  What	
  is	
  your	
  favorite	
  storyline?	
  
	
  

1. Olivia	
  &	
  Fitz	
  relationship/	
  The	
  trail	
  to	
  Terminus	
  
2. B613/	
  Fighting	
  off	
  the	
  Governor	
  
3. Defiance/	
  Living	
  at	
  the	
  prison	
  
4. Cyrus's	
  morality/	
  Rick's	
  leadership,	
  soul	
  searching	
  
5. Olivia	
  &	
  Jake	
  relationship/	
  Carol's	
  questionable	
  morality	
  
6. First	
  lady	
  Mellie/	
  The	
  group	
  splitting	
  up	
  
7. Huck's	
  background/	
  Glenn	
  &	
  Maggie's	
  relationship	
  
8. Olivia's	
  parental	
  relationships/	
  Daryl	
  &	
  Merle's	
  brotherhood	
  
9. Quinn	
  going	
  rogue/	
  Michonne's	
  past	
  
10. Abby	
  &	
  David	
  romance/	
  Hershel	
  treating	
  the	
  group's	
  illness	
  
11. White	
  house	
  and	
  politics/	
  Shane	
  going	
  crazy	
  
12. -­‐-­‐/Life	
  at	
  Hershel's	
  farm	
  
13. -­‐-­‐/The	
  search	
  for	
  Sophia	
  
14. -­‐-­‐/Daryl	
  and	
  Beth's	
  relationship	
  
15. Other	
  

	
  
21.	
  What	
  has	
  been	
  your	
  least	
  favorite	
  storyline?	
  

1. Olivia	
  &	
  Fitz	
  relationship/	
  The	
  trail	
  to	
  Terminus	
  
2. B613/	
  Fighting	
  off	
  the	
  Governor	
  
3. Defiance/	
  Living	
  at	
  the	
  prison	
  
4. Cyrus's	
  morality/	
  Rick's	
  leadership,	
  soul	
  searching	
  
5. Olivia	
  &	
  Jake	
  relationship/	
  Carol's	
  questionable	
  morality	
  
6. First	
  lady	
  Mellie/	
  The	
  group	
  splitting	
  up	
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7. Huck's	
  background/	
  Glenn	
  &	
  Maggie's	
  relationship	
  
8. Olivia's	
  parental	
  relationships/	
  Daryl	
  &	
  Merle's	
  brotherhood	
  
9. Quinn	
  going	
  rogue/	
  Michonne's	
  past	
  
10. Abby	
  &	
  David	
  romance/	
  Hershel	
  treating	
  the	
  group's	
  illness	
  
11. White	
  house	
  and	
  politics/	
  Shane	
  going	
  crazy	
  
12. -­‐-­‐/Life	
  at	
  Hershel's	
  farm	
  
13. -­‐-­‐/The	
  search	
  for	
  Sophia	
  
14. -­‐-­‐/Daryl	
  and	
  Beth's	
  relationship	
  
15. Other	
  

	
  
22.	
  Which	
  race/ethnicity	
  best	
  describes	
  you?	
  

1. American	
  Indian	
  or	
  Alaskan	
  Native	
  
2. Asian	
  /	
  Pacific	
  Islander	
  
3. Black	
  /	
  African	
  American	
  
4. Latino	
  /	
  Hispanic	
  American	
  
5. White	
  /	
  Caucasian	
  
6. Indian	
  /	
  Middle	
  Eastern	
  

	
  
23.	
  What	
  is	
  your	
  gender?	
  

1. Female	
  
2. Male	
  

	
  
24.	
  What	
  is	
  your	
  age?	
  

1. 18-­‐19	
  
2. 20-­‐21	
  
3. 22-­‐23	
  
4. 24-­‐25	
  
5. 26	
  &	
  older	
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Appendix	
  B	
  

Sample	
  of	
  Episodic	
  Survey	
  	
  
	
  
How	
  did	
  you	
  watch	
  this	
  episode?	
  (Appointment	
  viewers	
  only)	
  

1. I	
  watched	
  it	
  live.	
  
2. I	
  watched	
  in	
  later	
  within	
  24	
  hours.	
  
3. I	
  watched	
  in	
  later	
  within	
  1-­‐2	
  days.	
  
4. I	
  watched	
  in	
  later	
  within	
  a	
  week.	
  

	
  
Who	
  did	
  not	
  attend	
  Harrison’s	
  funeral?	
  What	
  color	
  was	
  Beth’s	
  lollipop?	
  
	
  

1. Olivia	
  Pope/Purple	
  
2. Abby	
  Whelan/Green	
  
3. Quinn	
  Perkins/White	
  
4. President	
  Fitzgerald	
  Grant	
  Red	
  	
  
5. Huck/Black	
  

	
  
How	
  did	
  you	
  feel	
  about	
  this	
  episode?	
  
	
  

1. I	
  hated	
  it!	
  
2. I	
  didn’t	
  like	
  it.	
  
3. It	
  was	
  OK.	
  
4. I	
  liked	
  it.	
  
5. I	
  loved	
  it!	
  

	
  
How	
  would	
  you	
  rate	
  your	
  overall	
  opinion	
  of	
  this	
  episode?	
  

Lowest	
  	
  0	
  1	
  2	
  3	
  4	
  5	
  6	
  7	
  8	
  9	
  10	
  	
  Highest	
  
	
  

How	
  much	
  did	
  you	
  enjoy	
  this	
  episode?	
  
Lowest	
  	
  0	
  1	
  2	
  3	
  4	
  5	
  6	
  7	
  8	
  9	
  10	
  	
  Highest	
  

	
  
How	
  satisfied	
  are	
  you	
  with	
  this	
  episode?	
  
	
   Lowest	
  	
  0	
  1	
  2	
  3	
  4	
  5	
  6	
  7	
  8	
  9	
  10	
  	
  Highest	
  

How	
  much	
  are/were	
  you	
  looking	
  forward	
  to	
  the	
  next	
  episode?	
  
	
   Lowest	
  	
  0	
  1	
  2	
  3	
  4	
  5	
  6	
  7	
  8	
  9	
  10	
  	
  Highest	
  
	
  
If	
  you	
  have	
  any	
  comments	
  about	
  this	
  episode,	
  share	
  below:	
  
____________________________________________________________________	
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Appendix	
  C	
  

Post-­‐Questionnaire	
  	
  
	
  
Binge	
  Watching:	
  When	
  a	
  viewer	
  watches	
  multiple	
  episodes	
  of	
  a	
  television	
  program	
  in	
  rapid	
  
succession,	
  or	
  over	
  a	
  concentrated	
  period	
  of	
  time.	
  	
  
	
  
Appointment	
  Television:	
  When	
  a	
  viewer	
  deliberately	
  sets	
  aside	
  time	
  or	
  arranges	
  their	
  
schedule	
  to	
  watch	
  a	
  television	
  program	
  at	
  the	
  time	
  of	
  original	
  broadcast.	
  
	
  
1.	
  Participant	
  
	
   Name:	
  ________________________________	
  	
  	
  
	
   Email	
  Address:	
  ______________________	
  
	
  
2.	
  What	
  is	
  your	
  opinion	
  of	
  this	
  half-­‐season	
  of	
  Scandal/The	
  Walking	
  Dead?	
  
	
  

1. I	
  hated	
  it!	
  
2. I	
  didn’t	
  like	
  it.	
  
3. It	
  was	
  OK.	
  
4. I	
  liked	
  it.	
  
5. I	
  loved	
  it!	
  

	
  
3.	
  On	
  a	
  scale	
  of	
  1	
  to	
  10,	
  how	
  would	
  you	
  rate	
  this	
  half-­‐season?	
  

Lowest	
  	
  opinion	
  0	
  1	
  2	
  3	
  4	
  5	
  6	
  7	
  8	
  9	
  10	
  	
  Highest	
  opinion	
  
	
  

4.	
  On	
  a	
  scale	
  of	
  1	
  to	
  10,	
  how	
  much	
  did	
  you	
  enjoy	
  this	
  half-­‐season?	
  
Lowest	
  enjoyment	
  0	
  1	
  2	
  3	
  4	
  5	
  6	
  7	
  8	
  9	
  10	
  	
  Highest	
  enjoyment	
  

	
  
5.	
  On	
  a	
  scale	
  of	
  1	
  to	
  10,	
  how	
  satisfied	
  are	
  you	
  with	
  this	
  half-­‐season?	
  
	
   Not	
  satisfied	
  at	
  all	
  	
  0	
  1	
  2	
  3	
  4	
  5	
  6	
  7	
  8	
  9	
  10	
  	
  Most	
  satisfied	
  possible	
  

6.	
  How	
  did	
  you	
  feel	
  about	
  watching	
  this	
  half-­‐season	
  by	
  appointment	
  viewing/binge	
  
watching?	
  
	
  

1. I	
  hated	
  it!	
  
2. I	
  didn’t	
  like	
  it.	
  
3. It	
  was	
  OK.	
  
4. I	
  liked	
  it.	
  
5. I	
  loved	
  it!	
  

	
  
7.	
  Did	
  you	
  prefer	
  to	
  watch	
  this	
  half-­‐season	
  by	
  binge	
  watching?	
  

1. No,	
  I	
  would	
  have	
  preferred	
  to	
  watch	
  by	
  appointment	
  television/binge	
  watch.	
  
2. I	
  would	
  have	
  rather	
  watched	
  a	
  combination	
  of	
  binge	
  watching	
  and	
  appointment	
  

television.	
  
3. Yes,	
  I	
  preferred	
  to	
  binge	
  watch/appointment	
  television.	
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8.	
  How	
  much	
  do	
  you	
  agree	
  with	
  the	
  following	
  sentences?	
  
(Strongly	
  Disagree	
  |	
  Disagree	
  |	
  Neither	
  Disagree	
  Nor	
  Agree	
  |	
  Agree	
  |	
  Strongly	
  Agree)	
  
	
  
I	
  liked	
  viewing	
  this	
  season	
  through	
  binge	
  watching/appointment	
  viewing	
  because...	
  

• it	
  entertains	
  me.	
  	
  
• I	
  like	
  to	
  know	
  what’s	
  going	
  on.	
  
• It	
  passes	
  the	
  time.	
  
• It	
  allows	
  me	
  to	
  forget	
  my	
  life	
  for	
  awhile.	
  
• I	
  learn	
  from	
  it.	
  
• it	
  helps	
  me	
  relax.	
  
• I	
  can	
  talk	
  to	
  others	
  about	
  it.	
  
• I	
  receive	
  information	
  from	
  it.	
  
• I	
  identify	
  with	
  content	
  or	
  characters.	
  

	
  
9.	
  Rank	
  the	
  episodes	
  this	
  season,	
  with	
  #1	
  being	
  the	
  highest	
  (drag	
  to	
  arrange	
  order)	
  
	
  

• Episode	
  1	
  (summary)	
  
• Episode	
  2	
  (summary)	
  
• Episode	
  3	
  (summary)	
  
• Episode	
  4	
  (summary)	
  
• Episode	
  5	
  (summary)	
  
• Episode	
  6	
  (summary)	
  
• Episode	
  7	
  (summary)	
  
• Episode	
  8	
  (summary)	
  
• Episode	
  9	
  (summary)	
  Scandal	
  only	
  

	
  
10.	
  Who	
  is	
  your	
  favorite	
  character	
  on	
  the	
  show?	
  
	
  

1. Olivia	
  Pope/Rick	
  
2. Fitzgerald	
  Grant/Darryl	
  
3. Cyrus	
  Beene/Glenn	
  
4. Mellie	
  Grant/Maggie	
  
5. Huck/Carol	
  
6. Jake	
  Ballard/Carl	
  
7. Quinn	
  Perkins/Beth	
  
8. David	
  Rosen/Hershel	
  
9. Abby	
  Whelan/Andrea	
  
10. Harrison	
  Wright/Michonne	
  
11. Rowan	
  Pope/The	
  Governor	
  
12. Sally	
  Langston/Merle	
  
13. James	
  Novak/Lori	
  
14. -­‐-­‐/Shane	
  
15. -­‐-­‐/Noah	
  
16. -­‐-­‐/Tyreese	
  
17. -­‐-­‐/Sasha	
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18. -­‐-­‐/Bob	
  
19. -­‐-­‐/Merle	
  
20. -­‐-­‐/Abraham	
  
21. -­‐-­‐/Eugene	
  
22. -­‐-­‐/Tara	
  
23. -­‐-­‐/Rosita	
  
24. -­‐-­‐/Gareth	
  
25. -­‐-­‐/Dawn	
  
26. -­‐-­‐/Father	
  Gabriel	
  

	
  
11.	
  Who	
  is	
  your	
  least	
  favorite	
  character	
  on	
  the	
  show?	
  
	
  

1. Olivia	
  Pope/Rick	
  
2. Fitzgerald	
  Grant/Darryl	
  
3. Cyrus	
  Beene/Glenn	
  
4. Mellie	
  Grant/Maggie	
  
5. Huck/Carol	
  
6. Jake	
  Ballard/Carl	
  
7. Quinn	
  Perkins/Beth	
  
8. David	
  Rosen/Hershel	
  
9. Abby	
  Whelan/Andrea	
  
10. Harrison	
  Wright/Michonne	
  
11. Rowan	
  Pope/The	
  Governor	
  
12. Sally	
  Langston/Merle	
  
13. James	
  Novak/Lori	
  
14. -­‐-­‐/Shane	
  
15. -­‐-­‐/Noah	
  
16. -­‐-­‐/Tyreese	
  
17. -­‐-­‐/Sasha	
  
18. -­‐-­‐/Bob	
  
19. -­‐-­‐/Merle	
  
20. -­‐-­‐/Abraham	
  
21. -­‐-­‐/Eugene	
  
22. -­‐-­‐/Tara	
  
23. -­‐-­‐/Rosita	
  
24. -­‐-­‐/Gareth	
  
25. -­‐-­‐/Dawn	
  
26. -­‐-­‐/Father	
  Gabriel	
  
27. Other	
  

	
  
12.	
  Who	
  is	
  your	
  favorite	
  character	
  of	
  this	
  season?	
  
	
  

1. Olivia	
  Pope/Rick	
  
2. Fitzgerald	
  Grant/Darryl	
  
3. Cyrus	
  Beene/Glenn	
  
4. Mellie	
  Grant/Maggie	
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5. Huck/Carol	
  
6. Jake	
  Ballard/Carl	
  
7. Quinn	
  Perkins/Beth	
  
8. David	
  Rosen/Hershel	
  
9. Abby	
  Whelan/Andrea	
  
10. Harrison	
  Wright/Michonne	
  
11. Rowan	
  Pope/The	
  Governor	
  
12. Sally	
  Langston/Merle	
  
13. James	
  Novak/Lori	
  
14. -­‐-­‐/Shane	
  
15. -­‐-­‐/Noah	
  
16. -­‐-­‐/Tyreese	
  
17. -­‐-­‐/Sasha	
  
18. -­‐-­‐/Bob	
  
19. -­‐-­‐/Merle	
  
20. -­‐-­‐/Abraham	
  
21. -­‐-­‐/Eugene	
  
22. -­‐-­‐/Tara	
  
23. -­‐-­‐/Rosita	
  
24. -­‐-­‐/Gareth	
  
25. -­‐-­‐/Dawn	
  
26. -­‐-­‐/Father	
  Gabriel	
  

	
  
13.	
  Who	
  is	
  your	
  least	
  favorite	
  character	
  of	
  this	
  season?	
  
	
  

1. Olivia	
  Pope/Rick	
  
2. Fitzgerald	
  Grant/Darryl	
  
3. Cyrus	
  Beene/Glenn	
  
4. Mellie	
  Grant/Maggie	
  
5. Huck/Carol	
  
6. Jake	
  Ballard/Carl	
  
7. Quinn	
  Perkins/Beth	
  
8. David	
  Rosen/Hershel	
  
9. Abby	
  Whelan/Andrea	
  
10. Harrison	
  Wright/Michonne	
  
11. Rowan	
  Pope/The	
  Governor	
  
12. Sally	
  Langston/Merle	
  
13. James	
  Novak/Lori	
  
14. -­‐-­‐/Shane	
  
15. -­‐-­‐/Noah	
  
16. -­‐-­‐/Tyreese	
  
17. -­‐-­‐/Sasha	
  
18. -­‐-­‐/Bob	
  
19. -­‐-­‐/Merle	
  
20. -­‐-­‐/Abraham	
  
21. -­‐-­‐/Eugene	
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22. -­‐-­‐/Tara	
  
23. -­‐-­‐/Rosita	
  
24. -­‐-­‐/Gareth	
  
25. -­‐-­‐/Dawn	
  
26. -­‐-­‐/Father	
  Gabriel	
  
27. Other	
  

	
  
14.	
  What	
  is	
  your	
  favorite	
  storyline	
  of	
  the	
  season?	
  
	
  

1. Olivia	
  &	
  Fitz	
  relationship/	
  The	
  trail	
  to	
  Terminus	
  
2. B613/	
  Fighting	
  off	
  the	
  Governor	
  
3. Defiance/	
  Living	
  at	
  the	
  prison	
  
4. Cyrus's	
  morality/	
  Rick's	
  leadership,	
  soul	
  searching	
  
5. Olivia	
  &	
  Jake	
  relationship/	
  Carol's	
  questionable	
  morality	
  
6. First	
  lady	
  Mellie/	
  The	
  group	
  splitting	
  up	
  
7. Huck's	
  background/	
  Glenn	
  &	
  Maggie's	
  relationship	
  
8. Olivia's	
  parental	
  relationships/	
  Daryl	
  &	
  Merle's	
  brotherhood	
  
9. Quinn	
  going	
  rogue/	
  Michonne's	
  past	
  
10. Abby	
  &	
  David	
  romance/	
  Hershel	
  treating	
  the	
  group's	
  illness	
  
11. White	
  house	
  and	
  politics/	
  Shane	
  going	
  crazy	
  
12. -­‐-­‐/Life	
  at	
  Hershel's	
  farm	
  
13. -­‐-­‐/The	
  search	
  for	
  Sophia	
  
14. -­‐-­‐/Daryl	
  and	
  Beth's	
  relationship	
  
15. Other	
  

	
  
15.	
  What	
  has	
  been	
  your	
  least	
  favorite	
  storyline	
  of	
  the	
  season?	
  

1. Olivia	
  &	
  Fitz	
  relationship/	
  The	
  trail	
  to	
  Terminus	
  
2. B613/	
  Fighting	
  off	
  the	
  Governor	
  
3. Defiance/	
  Living	
  at	
  the	
  prison	
  
4. Cyrus's	
  morality/	
  Rick's	
  leadership,	
  soul	
  searching	
  
5. Olivia	
  &	
  Jake	
  relationship/	
  Carol's	
  questionable	
  morality	
  
6. First	
  lady	
  Mellie/	
  The	
  group	
  splitting	
  up	
  
7. Huck's	
  background/	
  Glenn	
  &	
  Maggie's	
  relationship	
  
8. Olivia's	
  parental	
  relationships/	
  Daryl	
  &	
  Merle's	
  brotherhood	
  
9. Quinn	
  going	
  rogue/	
  Michonne's	
  past	
  
10. Abby	
  &	
  David	
  romance/	
  Hershel	
  treating	
  the	
  group's	
  illness	
  
11. White	
  house	
  and	
  politics/	
  Shane	
  going	
  crazy	
  
12. -­‐-­‐/Life	
  at	
  Hershel's	
  farm	
  
13. -­‐-­‐/The	
  search	
  for	
  Sophia	
  
14. -­‐-­‐/Daryl	
  and	
  Beth's	
  relationship	
  
15. Other	
  

	
  
16.	
  What	
  is	
  your	
  favorite	
  storyline	
  of	
  the	
  whole	
  series	
  so	
  far?	
  

1. Olivia	
  &	
  Fitz	
  relationship/	
  The	
  trail	
  to	
  Terminus	
  
2. B613/	
  Fighting	
  off	
  the	
  Governor	
  
3. Defiance/	
  Living	
  at	
  the	
  prison	
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4. Cyrus's	
  morality/	
  Rick's	
  leadership,	
  soul	
  searching	
  
5. Olivia	
  &	
  Jake	
  relationship/	
  Carol's	
  questionable	
  morality	
  
6. First	
  lady	
  Mellie/	
  The	
  group	
  splitting	
  up	
  
7. Huck's	
  background/	
  Glenn	
  &	
  Maggie's	
  relationship	
  
8. Olivia's	
  parental	
  relationships/	
  Daryl	
  &	
  Merle's	
  brotherhood	
  
9. Quinn	
  going	
  rogue/	
  Michonne's	
  past	
  
10. Abby	
  &	
  David	
  romance/	
  Hershel	
  treating	
  the	
  group's	
  illness	
  
11. White	
  house	
  and	
  politics/	
  Shane	
  going	
  crazy	
  
12. -­‐-­‐/Life	
  at	
  Hershel's	
  farm	
  
13. -­‐-­‐/The	
  search	
  for	
  Sophia	
  
14. -­‐-­‐/Daryl	
  and	
  Beth's	
  relationship	
  
15. Other	
  

	
  
17.	
  What	
  is	
  your	
  least	
  favorite	
  storyline	
  of	
  the	
  whole	
  series	
  so	
  far?	
  

1. Olivia	
  &	
  Fitz	
  relationship/	
  The	
  trail	
  to	
  Terminus	
  
2. B613/	
  Fighting	
  off	
  the	
  Governor	
  
3. Defiance/	
  Living	
  at	
  the	
  prison	
  
4. Cyrus's	
  morality/	
  Rick's	
  leadership,	
  soul	
  searching	
  
5. Olivia	
  &	
  Jake	
  relationship/	
  Carol's	
  questionable	
  morality	
  
6. First	
  lady	
  Mellie/	
  The	
  group	
  splitting	
  up	
  
7. Huck's	
  background/	
  Glenn	
  &	
  Maggie's	
  relationship	
  
8. Olivia's	
  parental	
  relationships/	
  Daryl	
  &	
  Merle's	
  brotherhood	
  
9. Quinn	
  going	
  rogue/	
  Michonne's	
  past	
  
10. Abby	
  &	
  David	
  romance/	
  Hershel	
  treating	
  the	
  group's	
  illness	
  
11. White	
  house	
  and	
  politics/	
  Shane	
  going	
  crazy	
  
12. -­‐-­‐/Life	
  at	
  Hershel's	
  farm	
  
13. -­‐-­‐/The	
  search	
  for	
  Sophia	
  
14. -­‐-­‐/Daryl	
  and	
  Beth's	
  relationship	
  
15. Other	
  

	
  
18.	
  If	
  you	
  have	
  any	
  comments	
  about	
  this	
  season	
  of	
  Scandal/The	
  Walking	
  Dead,	
  or	
  any	
  
opinions	
  about	
  viewing	
  the	
  show	
  by	
  binge	
  watching,	
  please	
  share	
  below:	
  
________________________________________________________________________________________	
  
	
  
19.	
  Did	
  you	
  watch	
  Scandal/The	
  Walking	
  Dead	
  before	
  participating	
  in	
  this	
  study?	
  

3. Yes	
  
4. No	
  

	
  
20.	
  Did	
  you	
  consider	
  yourself	
  a	
  fan	
  of	
  Scandal/The	
  Walking	
  Dead	
  before	
  participating	
  in	
  
this	
  study?	
  

1. Yes	
  
2. No	
  

	
  
21.	
  Will	
  you	
  continue	
  to	
  watch	
  Scandal/The	
  Walking	
  Dead?	
  

1. I	
  definitely	
  will	
  not.	
  
2. I	
  probably	
  won't.	
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3. I'm	
  not	
  sure.	
  
4. I	
  probably	
  will.	
  
5. I	
  definitely	
  will.	
  

	
  
22.	
  Do	
  you	
  consider	
  yourself	
  a	
  fan	
  of	
  Scandal/The	
  Walking	
  Dead	
  now?	
  

1. Yes	
  
2. No	
  

	
  
23.	
  If	
  you	
  do	
  consider	
  yourself	
  a	
  fan,	
  do	
  you	
  think	
  appointment	
  viewing/binge	
  watching	
  
could	
  be	
  a	
  reason	
  why?	
  

1. Yes,	
  I	
  think	
  binge	
  watching	
  could	
  be	
  a	
  reason	
  why.	
  
2. No,	
  I	
  do	
  not	
  think	
  binge	
  watching	
  could	
  be	
  a	
  reason	
  why.	
  
3. N/A	
  

	
  
24.	
  From	
  when	
  you	
  began	
  the	
  1st	
  episode,	
  how	
  long	
  did	
  it	
  take	
  you	
  to	
  finish	
  all	
  episodes	
  of	
  
Scandal/The	
  Walking	
  Dead?	
  (Binge	
  watchers	
  only)	
  

1. Within	
  12	
  hours	
  
2. Within	
  24	
  hours	
  
3. Within	
  1-­‐3	
  days	
  
4. Within	
  4-­‐7	
  days	
  
5. Within	
  7-­‐14	
  days	
  

	
  
25.	
  If	
  you	
  were	
  or	
  were	
  NOT	
  caught	
  up	
  with	
  the	
  show	
  before	
  this	
  study	
  -­‐	
  which	
  of	
  the	
  
following	
  apply?	
  

o I	
  caught	
  up	
  with	
  some	
  episodes	
  before	
  watching	
  this	
  season.	
  
o I	
  caught	
  up	
  with	
  some	
  episodes	
  while	
  watching	
  this	
  season.	
  
o I	
  caught	
  up	
  with	
  the	
  whole	
  show	
  before	
  watching	
  this	
  season.	
  
o I	
  caught	
  up	
  with	
  the	
  whole	
  show	
  while	
  watching	
  this	
  season.	
  
o I	
  did	
  not	
  catch	
  up.	
  
o I	
  was	
  already	
  caught	
  up.	
  

	
  
26.	
  If	
  you	
  do	
  continue	
  to	
  watch	
  Scandal/The	
  Walking	
  Dead	
  -­‐	
  how	
  will	
  you	
  do	
  so?	
  

o Appointment	
  television	
  
o Binge	
  watching	
  
o Combination	
  of	
  both	
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