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Syracuse University has consistently
encouraged the use of computing by
its students, faculty, and staff for
educational, research, and personal
productivity uses. Although no pro-
gram at Syracuse requires students
to own a computer, students that do
enjoy clear benefits. These benefits
relate directly to having easy access
to word processing capabilities, spell
checkers, spreadsheets, program-
ming languages, and educational
software.

Personal computing
has become an
inherent part of any
career choice today.
Individual ownership
of computing can
further enhance the
investment in your son
or daughter’s educa-
tional and profes-
sional development.

Personal computing and
the college student

IBM has a special educational
purchase program with Syracuse
University, which allows students to
purchase the current generation of
IBM PS/2’s at substantial discounts.
A wide variety of software is also
available.

To find out more or to place an order,
please call the IBM Information Desk
on campus in Hinds Hall at (315) 471-
2490. NYNEX is the IBM authorized
dealer that will assist you with your
order. Orders can be placed over the
telephone and charged to a credit
card. A certified check will also be
accepted.
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16 « THE MIDWEST. We turn our spotlight on America’s breadbasket—all those rolling
wheatfields out somewhere west of Pittsburgh—and find some of the brightest, cheeriest, and
most progressive cities in America. Hmmm. It seems that in the Midwest they do the same
exciting things other folks do (only 7y clean up after themselves). By Mary ELLeny Mencucer ap
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Midwest are untrue; for example, the
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assumptions to the contrary. But one

stereotype we're standing behind: These “IN” BASKET. In theirletters to the editor, readers echo the growing sensitivity to racial
are among the most accommodating and issues evidenced in our December 1989 article “Unfinished Business.”
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gle‘?sant ;ouls you will everenaumer 4+ ON OUR SHORT LIST. They’re calling Aaron Sorkin a Broadway brat, but don’t let his age

a4l g b,'g"‘s' mislead you. Like most phenoms, the young playwright worked years for his overnight success.
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file is a trying process that brings out 40« UNIVERSITY PLACE. The fall semester began on a disturbing note, as, in separate

the worst in people. But for this article? incidents, six SU students were raped; five of those times, the victim knew her attacker. Seizing

Just ask, and they i find the photographer opportunity from adversity, the University has instituted a program of rape education, aware-

shoot to your specs, develop and ship mess, znd prevention,

‘em out. A photographer who had mistak- 48
enly shot black-and-white scheduled a
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GRAB BAG. Death separates a teacher and his student. Porzry By ArLex Hory

ON THE COVER. With University photographer Steve Sartori, we worked to capture quin-
: e tessential symbols of Midwestern life: the driveway-beaten basketball, Gramma and Grampa
of his own initiative, at no charge. on their wedding day, and, yes, Mom’s apple pie. But we're kidding. The Midwest is sparkling,

If you've never worked on a magazine, vital cities, and people getting things done. For that perspective on the region, see our wrap-up
that might be difficult to appreciate. But starting on page 16.

if you've ever lost a wallet in St. Louis
and seen it return intact, asked for direc-
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its occupant, then you know what we're

) Views and opinions expressed in Syracuse Untversity Magazine are those of the authors and do not necessarily represent those of the
talking about. editors or the University.

—Dana L. Cooke © 1990 Syracuse University

Published by SURFACE, 1990




	tmp.1330029767.pdf.PTsCs

