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-ueroir  COVID-19 PANDEMIC AND HAPPINESS: @ syrcuse
EVIDENCE FROM INSTAGRAM e
Septia Rani
Instructors: Denis Samburskiy, Elizabeth Sasser | Facilitator: Iwona Franczak
English Language Institute, Syracuse University
1. Introduction What Is Happiness? 4. Findings
: . . .. Figure 2

e The COVID-19 pandgmlc affected_many aspects of people's lives, Lyqbomlrsky .(2008), a positive ps_,ychology_ researcher, T;qgeu;zp_w Associated Hashtags with "Happiness” Hashtags in Indonesian
Including their well-being and happiness. defines happiness as “the experience of joy, (date: March 11, 2020 - March 10, 2021)

e In the pandemic context, social media offers a rich source of contentment, or positive well-being, combined with « Using word cloud
information for researchers to investigate the happiness levels of a sense that one’s life is good, meaningful, and P visualization. we
individuals and communities (Greyling et al., 2021; Situmorang, worthwhile" (p. 32). e discovered that the
_?_?1_21)- oa - A o Figure 1 subjective happiness

e This study aims to analyze the use of happiness-relate of active Instadram

: Word Cloud Visualizations of All Hashtags Posted in Conjunction with "Happiness" J
hashtags (e.g., #happy, #happiness) on Instagram posts before Hashtags in English and tmdonesian 9 J PP Users between the
and during the COVID-19 pandemic, as well as the extent to which pre-pandemic and the
they differ or are similar across cultures. Language st COVID-19 pandemic

English Indonesian i #ber:i?:a:: periOdS did not vary
significantly.
2 hlon o #quoteoftheday # uote #fee”n_ggéﬂd o In the IndOHESian
) n #photograph% | < (FI g . .
2. Research Questio .| A # ]_ ove - > | # l AN o anguage. in the firs
_ _ E ,__rl_ o #fitn d(l:vl | #berbaglsemangat year of the pandemic
e How has Instagram's use of “happiness” hashtags changed prior to = | (o HI nls#htea Qgcu e # se a n g a t | oeriod, the hashtag
and during the COVID-19 pandemic? O #smile T Jiatine upabersvuw i .y
J P & l_‘"? b e a U l f#lEjll '_ :\#;h nking i #dlrumallaja
ik Sn i ..;;a'y S #berambewaﬁm i - (meaning "stay at
o =B R home") often appeared
3 D — o together with the
. patasets e Tiome #q UO e “happiness” hashtags.
E # l n S t O . d 194 #pmltw el ghjﬂ?er%y o \ normalized frequency [0.1]
e Focusing on posts in English and Indonesian languages, using > ; #smlleﬂ g #foligvfrf #S ma ga t ;
CrowdTangle tools, we collected the posts from Instagram and E | #153@*5;53 OV e #flboﬁfr(‘_:_bagl_:semanga = e 5. Conclusions
divided the datasets into three periods: B (e W (wthilsaiotes TEEA
o Pre-Pandemic (March 11, 2019 - March 10, 2020) R LEhgday #?a;gﬁﬂ"ﬁ%t}g ;tgll(%n e The analysis shows that happiness themes have been
- Pandemic Year 1 (March 11, 2020 - March 10, 2021) T relatively similar across time periods and languages.
o Pandemic Year 2 (March 11, 2021 - March 10, 2022) e This study contributes to a better understanding of how
| g e
The Total N fD = H# hanagis o .
© Total Number of batasets S #in l n S#SEea 8 #llked # l-‘!JQp;E e hashtags on Instagram as an indicator of user happiness.
< # te O &\ #ba haglaltusede hana 2
Language Keywords Number of Posts % #phOtOgraphV# l # S e m a N i3
English #happy, #happiness 2,356,354 E | O V e l d \/ egmo &:2 (B AcknOWICdg ement References
Indonesian  #bahagia, #kebahagiaan 24,483 " #.f*_”_‘fte ;# fa S Jl.OH#”at”re B #mot 1vat10r§kaga'n] S5 | would like to express my appreciation to
Total 2,380,837 Firman M. Firmansyah for supporting this study.
| _ | would also like to thank the employees of
Source: Firmansyah & Rani, 2023. CrowdTangle and Meta who developed the tools

that made the analysis possible.
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