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Think of a city and what comes to mind? It is streets. If a city’s streets look
interesting, the city looks interesting; if they look dull, the city look dull.

----- Jane Jacobs “The Death and Life of Great American Cities”
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Abstract

What are the key features will give a city “vitality”? What are the features of a city will give a tourist (a stranger to a city, temporary visit) or a local resident (an acquaintance to a city, a per-
son who lives in a city for a long time) a good impression so that people will enjoy the time in the city? One of the most important part of the impression of a city comes from STREET. Jane
Jacobs said in her book “The Death and Life of Great American Cities” that: “Think of a city and what comes to mind? It is streets. If a city’s streets look interesting, the city looks interesting; if
they look dull, the city look dull.

Chinese cities has developed very fast these years. For a city under fast developing — the whole urban topology could be changed in a few years — what are the identical elements in a city
should be maintained to still give people feelings that “I am still in Hefei” but not anywhere else. Cities all around the world almost all have same elements: infrastructure, streets, skyscrapers,
seems like a lot of cities around the world have very similar images. Especially Chinese secondary cities such as Hefei, Changsha, or Nanchang. Different from Beijing or Shanghai that have
developed for a bit of time and have developed their unique culture for many years, those secondary cities on the spot that should start to think about their future now. Hefei, a city that is
under developing, and the speed of development is over fast. Under this condition a city’s image could have been changed in a very short time: new identical buildings could be built in a very
short time. For cities like Hefei under fast developing, what is the theme of the city so that the city can still keep its own image? | think that the answer is culture and people’s life. Even though
the buildings are all look similar, when people talk with local residents and listen to their dialects; when people live there and have some very local customs; when people eat very local food;
people can feel that they are in a very different city. However, how could we promote that culture through architecture, is a question that a city like Hefei should think about.

The government of Hefei wants to promote Hefei into a tourist city. In China, it looks like a trend in China these years to build series projects that can get a certificate from China National
Tourism Administration then they start to claim that they are “tourist city”. The criteria of getting the certificate are based on how many tour guide work in the tour place; how many tourists
come to visit and how much money has invest to the tour place but nothing about culture or satisfaction from tourists. However, those projects cannot really reflect a city but to “create” a new
image of a city to tourists. Most of tour places in China that only strangers will go to visit because there are tons of advertisement and promotion about those tour places online. However,
once a place is defined as a “tour place” then it will be banned by local residents. Local residents describe tour place as “place for outsiders”. Because of high liquidity of tourists, tour places
never considered to have repeat customers. As a result, tour places never care about tourists’ feeling: sell over expensive products; not delicate food; over promoted unreal local food and

so forth. For example, after graduate from college, | was planning to go to Nanjing. Before | left | looked up information about Nanjing online, and almost every website introduced Confucius
Temple to tourists. However, when | was trying to get some information from my friends in Nanjing, they told me that | can go to Confucius Temple but it is a place for outsiders. And they also
said that | could try different things, but most of them are not authentic Nanjing food, and their flavor is way lower than average restaurants in Nanjing that is not opened in tour places.

A city could take advantages of tourism is for sure. However, | don’t think that tourism should separate local residents’ and tourists’ life. They should mix together, so that local residents could
lead tourists to see real culture of a city; on the other hand, tourists could bring economics benefits to the city for residents. However, what is the media that can link tourists and residents
together? To make a tour place worth to go, at the same time can also make people feel the local life and customs in a city? My answer is market.

Market is a place that can be very identical, where is a place that tourists and local residents can exchange resources and information. New shopping types are created with time going.
Regular market, shopping pedestrian, cluster shopping center, shopping mall and street market. Shopping and food, are two of the biggest cultural activities in China. Especially recent years.
Shopping and food can give Chinese tremendous satisfaction; not just for tourists but also for local residents.



In Chinese, city () and (T517), they shared the same character “SHI” , because ancient Chinese
believe that city comes from market. At first, there are only farms; but people has needs of exchanging
goods; for doing that, people from various places gather together, exchange goods for getting what
they want. When more and more people gathering together, then market has formed. When the mar-
ket" ssize is big enough, then the place will gather more people. When more and more people come

to a place, then the relative infrastructures are going to develop becaue of it. When infrastructures
become more complete, there city is.



Meaning of Street Market: Approach to Touch Authentic Culture

Shopping mall’s running mode has already defined the Different from shopping malls, street market has low cost
products inside that cannot have loca charastics. High to start, allows local culture mixed into products from
rent is the reason that only big brand have the ability to street markets. Especially food, is a category that can
afford. Products inside shopping malls have high repeti- make people immediately feel the customs of a city.

tions.
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Street Market in Hefei

Cutural Tourism City Project
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Meaning of Street Market: Vitality of a City

1



Mening of Street Market: Facilitate Social Exchange

Street Market Stalls bring
convenience to low-income
people on their way to work
and home when they need
food

Street Market Stalls can pro-
3 ” vide fresh fruits or vegetables
__________ Py - and bring convenienceto local
’ residents

Social Values of Street Market ‘

Street market can provide job -
positions for laid-off workers

- -

“. . g ﬁ>\ During purchasing customers
7 Sy sometime will talk with each
/ other, exchange some infor-

mation

{Z

Stalls provide repair services |
to local residents

endors talk with each other
to exchang information about
prices of products

Vendors talk with each other
to exchang information about
prices of products

12
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6 Problems of Street Market
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Historical Shifting of street Market

The Republic of China Period {

The Cultural Revolution Period EEe=

Reform and Open Period

Back to The Republic of
China period, street market

Fr

. ‘liS allowed informal market,
# -

to meet needs of exchange.
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#During that time, polices’
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fliob is to coordinate conflicts
A ¥between vendors and custom-
ers.

§ takung c
takungpao.com takungpao.con

During cultural revolution,
street market is consider

as “capitalism”, whch is not
allowed. A series policies also
make the environment is not
good for developing of street
market.

After cutural revolution, street
market gradually recovered to
old days’ prosperity; howev-
er, since then, the position of
city police has change, their
job becomes to expel street
market.
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Problems of Street Market

Food Safety
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Quality of Products

e
EK, \"@

T

e I




26

Surveys of Street Market

7\ aplalaks B
&M%E%ﬁmﬁmv

b emeRHaeny ((iﬁﬁﬁiix}iﬁ‘v MY ME , NMSETHEEFR , BURFRE—XH  The newest “Guide of street market in Shanghai” said that, since July of
EENSEER—EIRANE , BoHXKBREHRER , FrIREEPDE this year, the government is not going to continue its way of dealing with

S i BIF“ ot InAlim ETW»tF_ImIEo X, BREZRHA ? 2/ (R
=) BIEES5EE , SiRNES.

residents to allow some street market in certain locations for convenience;

vendors -- eliminate all street market but based on surveys of Shanghai

for stalls that people think that will give convenience, the government will
1, ";J'z?;ﬂ& R ESESZRPENS ? give them lisence. About this, what is your opinion? (CCTV-1, Dong Fang
. R Shi Kong).

a
b, {B/RXE
C.. MREAE

1. Have you ever bought anything in street markets?
2. (BRI R TR ? e
N n/_JR R ZE* = d H
- b. sometimes
a. B#AR (WER, FNESE)
b, HH23AY (AMEZE, EBLT ) c. hever
. BEX (KR, HE I8%)
d. XA (NBE. REHIE ) 2. What are the things that you buy the most often?
e. EHfth a. daily products (e.g. cushion, cell phone case)
b. repair service (e.g. lock, bike repair service)
c. food (e.g. fruit, vegetable, tapa)
3. BERONEE FERAAY REERERHA ? d. stationary and literature (e.g. books, magazines)
g* %{g e. other
c. BLRFRIHIFE
d. Hftt 3. What is the main reason that you purchase in street market?
a. convenient
PR b. chea
4, BUEL , NIRRT EERS ? " |
a. ERZ c. something that can only get in street market
b, 1% d. other
c. HANE
4. in general, do you think street market gives more convenience or more
5. AR T RIS ? problems?
a. a. more convenience

b, 71':% b
c. B

. more problems

21



6. BEAEMG CBXFRIEENE ?

7. ANREGHELME | ANSRKNREIIEMA ?
. FIMANRVEEERE

. —EXUBSXUIE R TS AREF

. SN REWE ABRIRAERE

. BB RWINABRIEET

. Hftt (i5E88)

D O 0 oo wL,

8. EIANEFER/NKAERER EWT ?
a. IFEAE
b, L&A E
. AKEE
d. BAGE

’

28

C.

5.

difficult to say

Do you agree with the idea that the street market will give bad city im-

pression to people?

a.
b.
c.

O T 0 O

7.

yes, | agree
no, | don’t think so
don’t know

. How do you think about the new policy in Shanghai? Agree or disagree?
. agree

. disagree

. don’t know

If there is no street market, what is the biggest negative influence to the

city in your opinion?

a.

less convenience to people who live here

b. causing losing of customs and culture

w a o

8.

. made laid-off people even more difficult to find other jobs
. low-income people will have difficult to get products that they need
. other (please indicate)

How do you think about the level of convenience in your living neighbor-

hood?

a.
b.
c.
d.

very convenient
not bad

not good

super inconvenient

29



Streetmarket can bring conve-
nience to peopleis true

Mr Li from Beijing: my break-
fast usually deal with it on the
way to work; when | was wait-
ing for the bus, | will get two
egg pancakes, it’s better than
having nothing

Main concern comes from food
security

BRI UEEE HEMREERERIL(ARB#RD)

To Set Free Street Market Have to Solve Food Safety Issue

2007F2R - EBBAEALA - Ba (MHRESN) BEAE - BUS
N—EANEEMR —EIRNWE - BomXBRRABLEHREEE -
EolHBUFMAIRRIFINE - A REERER

WHE—H - Z] "—ARETER" - SIBER MR AN AX
FEERTH 05 - AL SR DMRRRRAM T XX - XIE - BFILF
BERD - TR EmENAEDL -

E-ASWER  2EAANREZEHIRDINE - BUOTH BT 1F/N
IRERDSEERELE - BXhA  TagRUERR  REAERTLIES
BRI RS - BIRICE (2 - 2007 FIER=HEPEHIER (5
HEBGSTBHENE) PAFRREKELMHERIZIOH -

BOMENRES EHE

BaEN "FHEEIZSE" - BORCIFHEO -

ICEEIERBERNEEERO - FREZET/LMH "BER" —F
B - B ERUBIOHRENIN "IBXWE" - A= - B85 - BER - X8
& FEWSRUX TS "HEER" - MESIMERLK -

ERMREFRE  HNFEBEMZER LBR - FILIESFEN - 2R
BEXLMEEEG: - DB =L -

FIERHERBRWE T FRHENEANERR - BCEBER FAURERS
KRIELE - "BEEIZAZEAZE - /) LEREFELZ B -
HEE - HIERE -

MREECAKER - £ LEHLEFAREMNZRK (17 ) aJ2E0
wom s IREREE | XEHZHAEISLE - KEASLLHEEREZS D - "
SU— " EBEUBEZMHAE - IMRICEEL - FEXNEORMSE 7 —
& KRS XE -

HEERSNOCEIWMN : RECEADNSZFFINTZWA - 1K
ZEAETHAE  FIRBEENERRA—TIPINERS - FARAER
—RBEEZNRNERES  RERERNIFNEFAEREN -
iR —MPNZEES EEE - BAEZWMHEREABRSE - £5E
tXE -

DEBEFILERZ ABN

AR OMBE X LD NED - AWBRNXZMER ? ORYIRR) SE3

BOEFEI—IW LBE - YT “RABRRBARAZNRE" - 547%
MWABLERNEEZ "TEmR—EDENR" - BEMEREZE -

ERMWEZERIAN - NEKFKAZESE - J—FBith L BESEZMR
BEE ! IREEXLENMEE - CEAR—MEEhEBLNTE - /&Y
WEANHSHFEMNTE - "BUFEEHERXHE - IRELBRE
ABISELAIEHE 2"

MERAREREN - BMAMERITRENRSELERAER - i) —3K
N BOBXAZWLEAMNEY) - BRE "TIERKTSAZRE" -

ERAZAHDEFRIFEAN S : NMAHTERBERE - BUSARE
0 LUEMER - M EED - &% "B - —EriEl - " BUTE
N RARRHERGE - BABEET RS BRREN T RE A -

PHAFERSOHEEENMRFENZERS BRERRABAEENS
HRhsIettRON - #ECSERMINEAREFRIEEMNIET - B
HZ2 OB A ZABTRU . BE LRIKXE - REERSGR - SidESHE
NhETRSETS  BERE -

People care about health, a

lot of doctors says that they
won’t buy any food from street
market because the food safety
cannot be secured.

Even though food poisoning
from street market is not really
frequent, but dirt from the
street, the exhausting from
cars, may cause the health
problem

31



02 Field Tl‘ill>



Suverys of Street Market

Vendor’s stall visited in total:
237

Formed market size: 6

1. University City

2. Qianjin Xiang

3. Qingfeng Road

4. Chenghuang Temple

5. Huaihelu Pedestrian

6. Xinduhui Commercial area

Investigation mainly focused
on two places:

University city: Representation
of free street market

Huaihelu Pedestrian: rep-
resentation of street market
under mangement

Problems of street market in
Heifei

1. address chosen: perisitic to
commerical area

2. clean condition: don’t have
to worry about diarrhea after
eating in street market

3. about environment: don’t
let noises and smoke interrupt
residents

4. about uniqueness: one
place to have the whole
world’s food

5. about price: cheap price
that even low-income people
can afford




Advantages and Difficulties of Vendors

Advantages

Difficulties

(1]

MMMMM

1 TRUSY
MMuNlCAT\g

RESPECT

% AITH Z ' KNOWLEDGE 5
! %E 2Z'cr .

no fees for renting places

less initial capital

less burden of cleaning

cold or windy weather

competition with stores or restaurants

earn trust from customers

Compre with stores or restaurants, street market stalls do not have to pay for rent for stores or
places; but will be dramatically influenced by weather and space, cannot form big enough size to
have commercial value. Occupy street space, without plan, at the same time have to take care of
city police, make their life even worse.

No matter students or local residents, they all enjoy the convenience that was brought by street
market, but at the same time they were upset by poor food safety garantee, no garantee of prod-
ucts quality, cannot provide sturdy supply, traffic jam etc. In addition, consumers lack of shopping
garantee and comfortable shopping environment, made street market cannot fully play its role.

Thus, under this condition, to properly give street market space to develop, not just can promote
the area’s economic develop, at the same time can give people reasons to go outside of buildings
to enjoy outer space, give vitality to the city.

31



Vendor’s Distribution

Approach:
Observing Counting

5

4
Stalls #: 19
15%

3
Stalls #: 30
24%

\ \ \

Uhi;yersity\i\aréé street market distribution map

—
—
—

6
Stalls #: 1
1%

Stalls #: 10

1
Stalls #:37
29%

2
Stalls #: 29
23%

1 School gate

2 Roads intersections

3 Sidewalks near bus station

4 Sidewalks near stores

5 On campus /

6 Others



Vendor’s Structure

Approach:
Observing Counting

Cooked Food Breakfast, Lunch, Snacks, Tea
Raw Food Fruits, Vegetables, Meat, Spices
Stalls #: 17
12%
Clothes Hats, Shoes, T-shirts, Socks _
S0 Stalls #:41
. 31%
Accesseries Jewlry, Head Band, Cosmetics Stalls # 8
6%
Stalls #: 6
Toys and Games Stuffed Animal, Games 4%
Stalls #:11
8%
Stalls #: 23 :
- Stalls #:17
Digital Products Cell phone, Computer Accessories a1 ;% '
Books Stationaries, books

Others



Approach:
Talking and Recording

42

Survey’s Result about Vendors

Because vendors are working when | did surveys, it was inconvenient
to ask them to fill out the form. Thus, | chose to talk with them and then
wrote down their answers.

Questions that | asked

1. Why did you choose to become a vendor? Before that what did you
do?

2. What is the biggest difficult?

3. Do you have to pay for anything if you have a stall here?
4. How will you clean the trash that you produced?

5. Where did you get the ingredients that you need?

6. What are the procedures of preparation before you start to sell your
products?

7. How did you get your cart? If you designed your cart by yourself,
where did you make it?

8. Do you have fixed position? Can you transfer your position if you do
not want to continue this job?

R BT Fio) B9 o) &

1 IRAW AR ERE ?

2EXBHER  RANEMZRTA?

4 {RUANEDB I ERE PR ERIILIR ?

5 ERAIMPLE A DIRENE ?

6 fE M 2RI B LT 2R TR ? BT

7 RNFEZELRE ? IRIRZECIRIAY - REMESIIER ?

8 IRRIMENI NI E B EIERIG ? ARB—KIRABZEM 7 - IR LUEIRAIDE

UHEERIALG ?

RRISBEIERN ?
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Vendor’s Structure

Sorting by Purpose

1. start up of business

have clear goal to achieve

2. career willing to be managed by

PM.C

hiERD R

NS S ]

protect

3. survive

follow requirements

e ——

B e ————————

o
—
<
i
=X
=
@

>

conflicts

4. free schedule

do not follow and do not
understand requirements

do not want to
have constrains

5. experience life

do not have target




Vendor’s Life

Openingtime

Move from home to market

(-
=



Ingredient Purchase

Zhougudui Wholesale Market

Agreement between vendors and
sellers inside Zhougudui Wholesale
Farmer’s Market:

Vendors need large amout of ingre-
dients; however compare with big
size restaurants (main customers
of wholesale market), the amout is
still not large enough to give a good
price. But vendors could be their
long term customers. So that Ven-
dors and farmers have an agree-
ment: vendors and sellers have long @
term cooperation relationship, sellers
provide good price to vendors.

Online orders

>
e .
:'
Taobao.com E
&
-
53
[EUES 1 AR EHHErE FI0H CASHGH] FEn SE5 SERE0Y BRI B8 1004 R EHEERA SRR ARG AN LA HERIY SRR ERT FTREREAE
OSTTHEIEES MG ks, e = TR RS KT
¥ 95.00 120.69 s ¥ 20.00 Z8: 50.00 ¥ 10.00 28 15.00 118.00 28 90.00 38.88 281 15.00
8529 1 155025 1%t 8 fE: S3EiRE LAHE NG 7O LLAHE: T
18 TH1%16569 L& <118108986€9) b= +L B2 6 © LEE IS

i oo [(3.965/5000 | 5= HMEEHETE : 4. 86~ 10.00:7/500g| [ ANECHEE: 4. 90+ (8] 7] B ) ERr & [42.3571/5000] 5= T =P E



Preparing before Selling (Cooked Food Making Process)

N

Some of ingredients
are very difficult to
prepare, labor is
also a part of cost.
To reduce the cost,
some of vendors will
do everything they
can and forget about
food security. If do
not wash vegeta-
bles, residues from
agrochemicals on
agricultural products
will damage health.

Liad

SRR

Cleaning hands
before chopping
is very import-
ant. Some of
vendors do not
really be careful
when they are
chopping ingre-
dients. Virus go
to food through
not clean hands
to cutomers,
make them sick.

Same problem as
chopping. Knead
dough is even more
important to have
clean hands than
chopping. Even
though to have
clean hands, some
vendors knead
dough along street,
exhaust gas, dust in
the air will also go to
food, damage health
of customers.

Especially for
grilled food,
pre-made raw
food will take so
much long time

to prepare. After
chopped ingre-
dients to pieces,
vendors also need
to string pieces
together. Vendors’
hands will directly
touch food at this
moment as well.

Some of ingredients
are very difficult to
prepare, labor is
also a part of cost.
To reduce the cost,
some of vendors will
do everything they
can and forget about
food security. If do
not wash vegeta-
bles, residues from
agrochemicals on
agricultural products
will damage health.

doyg) |

2
>
®
)
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Preparing at Home

Problem: Hogwash Oil

Preparing before Selling (Cooked Food)

Restaurants

Hogwaste oil factory

Hogwaste oill
aquisition

S e
~<.
~
\ Sso
\ S~
~
A ~

Street Market

Unhealthy oil
(Animal Inerds)

- -
______
‘‘‘‘‘‘

oil from fried food
(repeated use)

Caused reason:
lower the cost
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Preparing at Home

Problem: Meat

Spices |

Preparing before Selling (Cooked Food)

Left over Meat

antidiarrheal
inside spices

Duck Meat as
Lamb

Bad meat
(Soaked into chemicals)

expired

Without wash

Caused reason:
lower the cost



Preparing before Selling

Preparing on site

Problem:

Dust, exhaust gas from stree
will contaminate ingredientsg
during preparing process.

Advantages:

The process to be shown
to customers, do not have
chance to make any back-

stage operation so that cus-
tomers can trust food tha
made from street market.
Compare with restaurants,
food from street market has
potential to have even health-
ier food.

96 91



Custom Made Cart (Photos)
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Custom Made Cart (Analysis)

Trash Collecting Covering Heat Source Publicity

Custome made carts

Features:

High mobility

Flexible storage space
Flexible operating surface
Publicity for identity
Covering equipment for
weather condition

Heat source for cooking
Trash collecting for cleaning

Problems:

Safety from heat source
Don’t spit out ingredients
during moving.

: 4
N
"
/

After talking with each of

vendors, | got that all ven-
dors based on their needs
designed their own cart. Most
of them went to store that
welding “security windows” to
custom made their cart.

Moving Storage Operation



Custom Made Cart (Preparing for design)

cover for wheather condition
ﬁ ., .:.."':.
%\ o

operation surface

preparing
cooking
selling
collect money

(clean & convenient)

storage space
heat source (safety)
ingredients (convenience)
trash collection (clean)
money tray (security)
personal stuff (needed)

3 ol

movable part (tricycle)

publicity element
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Trash Clean (Survey)

Questions Erﬁ;%ed
Vendors
Gl Just Started
Wongton 1.5 years
Clothes 1 month
pancake 4 mont
Jewelry & month
TRRas Just Started
Fruits 2 years

Type

Fixed location

Fixed location

Movable

Movable

Movable

Movable

Movable

working time

16:00-

17:00-

17:30-

16:30-

17:30-

17:00-

16:00-

Main
Customers

students

students
local residents

students

local residents

students

students

students
local residents

Charged Fee

cleaning fee

cleaning fee

no fees

no fees

no fees

no fees

no fees

Trash Disposal

clean a little bit

clean a little bit

sometimes

trash can

by self

by self

by self

Business Situation

Ok

not very well

good

not bad

Ok

very good

very well



Trash Clean (System)

A
1
1
1
U
U
U
II
water canon /!
4
clean floor
trash fom —(
university area | _jopoee e
street market s T garbage car
frash cart
N labors

trash from
huaihe pedestrian,
street market

smoke, oil, soup

-
-
-

.--~ trash container

labors

brooms

trash trasition
_sthtion

trash

sorting

discharge

recycle

paper bags
- sticks

’ chopsticks

2 paper bowls

’

rottenplants __________.--- /;Iirty fluid

_____
-
.-
-

left over ~
from ingredients “

~
Seo
~

cannot
recycle

. plastic bags

bury field

61



Lisence and P.M.C

have license University city area

cleaning fee:
¥ 300/month

- S=~a
- -
- ~
.- ~<
-

university area

no license

Huaihelu Pedestrian Area

vendors from
huaihe pedestrian
street market

vendors from v

street market PM.C

WS .
‘\:s\‘\ ,f/’:
SN . -2 L
A S - AT
Ay \\\ ~\ 4" 4 a4
ARRYREN Seo - ARy
\ \\ Soo 0 TSsa e PRd " /'
O ““~Health certificate_for vendors ™~ i
RN ealth certificate_for.vendors IRy
~
\\ ‘\\ \\‘ —"’ r', "
. ~ ~*~ ,—“ i ,'
\\ \\ Scae Ny e ,/ 'I
N T Clean after mess--- T
N S 4" g
.
\‘\ ~~\\ "‘¢ ,,r
~ S . . e ,
o Tt give lisence.----
\S X" T I”
s‘\ ﬂ”
~\\ f“

spot no garentee

no cleaning fee

clean by self
after mess:
clean by AM.P




10

Conclusions from Site Visiting Inverstigation

All those problems listed prevent prosperities and bright future of street
market. The system is not complete yet.

Questions of street market in Heifei
1.location chosen: perisitic to commerical area

How the street market can borrow the popularities of existing commercial
area while at the same time do not form competition between stores and

vendors, let stores and street market support each other, and also let street

market brings convenient that stores inside commerical areas cannot offer
is very important

2. clean condition: don’t have to worry about diarrhea after eating in street
market

Even though some of the cooking process is very obvious to customers,
however, there are still a lot of dark part when vendors are preparing food.
How to make those process also public to customers to prevent corrup-
tions and to provide security of food is also a question.

3. about environment: don’t let noises and smoke interrupt residents

4. about uniqueness: one place to have the various culture of this place
When tourism is getting involved to street market, we have to think about
what are the products we should allow to put inside the market to have
“athentic culture” of the street market. On one hand is to preverve existing
street market culture; on the other hand is to create a new culture to this
area.

5. about price: cheap price that even low-income people can afford

6. Oppotunistics sellers should not be allowed to mixed inside the vendors
market

The purposes of vendors have chosen to start their business from street
market is various. But there are one purpose is not allow to exist in the
street market: that is the opportunistic sellers. To create an atmosphere
that gives oppotunistic vendors pressure so that they do not want to start
their business

n
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Because street market is part of informal market, it runs based on agreements other
than rules or regulations. Because of this, the networks between vendors and other
related people are very important. To understand how agreements work in this system
is very helpful to unerstand how street market work.

4]
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Vendors
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Supervise networks for vendors
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Street Market in Hong Kong
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NYC taxi medallion system

1960s

In the 1960s, New York City experienced many of the problems of social
unrest that engulfed other American cities. Crime rates increased along
with racial tensions. As a result, a quickly growing industry of private livery
services emerged. Unofficial drivers were barred from picking up people
on the street, but they readily found business in under-served neighbor-
hoods.

In 1967, New York City ordered all “medallion taxis” be painted yellow to
help cut down on unofficial drivers and make official taxicabs more readily
recognizable. The wife of the president of New Departure, Nettie Rock-
well, particularly liked the color yellow and it therefore became the color of
the new Rockwell taxicabs. The Rockwell Service Cab became the Yellow
Taxicab when Mrs. Rockwell selected that as her choice of color for the
auto.



The street vendor project

THE STREET VENDOR PROJECT

JUSTICE CENTER

Home  About Us Blog  Campaigns Get Involved Media  Resources  The Vendys

g
There are perhaps 20,000 street vendors in Mew Yark City. They have 4 3

been an integral part of our city for more than 200 yvears. They sell hot 1 g ﬁ ;

dogs, hand bags, and almost everything in between. D O N AT E

Vendors are small businesspeople struggling to make ends meet. Most are
immigrants and people of color. Many are U.S. military veterans. They “’“@ ﬁ ﬁ
work long hours under harsh conditions, asking for nothing more than a
chance to sell their goods on the public street or sidewalk.

%et many wealthy corporations and individuals would prefer to see no NEWSLETTER
vendors on our streets. These special interests are very effective at _
manipulating our government to “crack down” on street vendors, usually in :

the name of “gquality of life™ enforcement. In the average year, there are

more than 40,000 tickets written to vendors, and about 10,000 arrests. L &

'g THE PUSHCART

The Street Vendor Project is a membership-based project with more than 1,500 active vendor members who are working % FUND
together to create a vendors” movement for permanent change. We want more power and more respect. We are part of
the Urban Justice Center, a non-profit organization that provides legal representation and advocates for marginalized New
Yorkers.

THE VENDY
AWARDS

LATEST NEWS

TRANSLATE

¥
Veteran's Day Not courteous Keep calm, camera's on

OLDER POSTS »
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............. hogwaste oil line

............. garbage line

............. street market preparing line

............. art student experience life line

3 main problems of street market

1. occupy street space - caused traffic jam
2. food security

3. environmental sanitation - garbage system

sea] 8\
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