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Kitchen and office occupy most of the
first and second floors of the three-story
clapboard house in Cambridge, Massachu-
setts, that Mr. and Mrs. Paul Cushing
Child bought in 1961 upon his retirement.

Julia and Paul had met in 1943 in war-
time Ceylon (now Sri Lanka), while both
were in the OSS. She wanted to be a spy
but settled for file clerk; he was an artist-
turned-mapmaker, who liked good food.
They went from India to Chungking and
Kunming, China; got married after the war;
moved in 1948 to Paris, where he worked
for USIA and she took cooking lessons
from a disciple of Auguste Escoffier. She
formed a lasting friendship with Simone
Beck and Louisette Bertholle, and the
three women organized their own cooking
school, L'Ecole des Trois Gourmandes
(five dollars a lesson). Wherever the gov-
ernment sent the Childs—Marseilles,
Bonn, Oslo—branches of L’Ecole were set
up. A huge book began taking shape,

which Alfred A. Knopf, an astute gourmet,
snapped up. Published in 1961, Mastering
the Art of French Cooking did not become a
best-seller until Julia Child went on the air
two years later, following a guest shot on a
book-and-author show. WGBH-TV’s Rus-
sell Morash, who would become her long-
time producer-director, remembers asking
himself, “Who 7s this madwoman, and w#y
is she cooking an omelet on a book review
show?” He soon found out, as viewers all
over America reorganized their social lives
around Monday nights at nine. The series
changed forever the way America eats.

The French Chef and its sequels have now
run for an astounding 25 years. Though
Julia Child hasn’t been “live” for the past
few years, producer Morash is now looking
for funding to bring her back for a new PBS
series. Meanwhile, she’s not been idle. In
between visits to the Childs’ other homes,
in Santa Barbara and the south of France,
she pops up now and then on ABC’s Good

Morning America, and after four years of
writing a column for Parade, she’s just
come out with a big illustrated how-to
book based on those columns, 7%e Way to
Cook, which is supplemented by six hour-
long teaching cassettes.

The Child house is a model of organiza-
tion. The office, like the kitchen below, is
laid out ergonomically so that everything,
including the computer a#d electric type-
writer, is within easy reach—or roll of the
swivel chair. With the window wall gar-
nished by framed honors, diplomas, certif-
icates, and personal photographs, the other
three walls are lined with cookbooks—two
thousand at last count. Squeezed in
between desk and sundry tables are 18
steel file drawers and 10 cardboard storage
files crammed with more recipes, catego-
rized and subcategorized. “Cooking,” Julia
Child says, “is such a jolly profession. I've
been cooking for more than 40 years, and
there’s still so much to learn.” S

“Your desk is your altar ego!”

o say Hal Drucker and

Sid Lerner, primary authors
of this article and the recently
published book from which it is
drawn.

Two years ago over lunch,
Drucker and Lerner, longtime
informal collaborators both
based in New Y ork City, rea-
soned that most American
achievers spend more of their
waking hours behind their desks
than perhaps anywhere else.
The objects on a person’s desk,
they decided, and the way they
are placed help describe that
person’s character. With that in
mind, Drucker and Lerner
enlisted photographer Sing-Si
Schwartz, found a publisher,
and began assembling “desk-
riptions” of successful writers,
performers, politicians, and the
like. The end product, 42 work-
place portraits, was published
in October by Harcourt Brace Jo-
vanovich as From the Desk Of.

Drucker and Lerner metin
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Drucker and Lerner (left and right)
with photographer Schwartzs

the so-called “Hellbox” at
Syracuse University—a prefab
building alongside Y ates Castle
where editors of the Daily
Orange, Onondagan, and Syr-
acusanworked. Drucker was
sports editor of both the student
newspaper and yearbook; Ler-

ner the editor and later business
manager of the Syracusan, a
now-defunct humor magazine.

Both graduated in 1953, Druc-

ker in English and Lerner in
English and advertising.

Since then, Drucker has
worked as a copywriter and
account executive for major ad
agencies such as Grey, BBDO,
and Ogilvy & Mather, and as
director of advertising for Hertz
International. In 1980 he
formed his own agency, Chal-
ice Inc., specializing in direct
response campaigns. Lerner
also worked in advertising until
1970, when he created Sid
Lerner Associates, a creative
services and ventures com-
pany. His other books include
Monday Moming Quarterback,
New Words Dictionary (high-
lighted in this magazine last
December), and Facts on File.

Contributing to the writing of
From the Desk Ofwas another
alumnus, F. Peter Model, who

earned a degree in political
science and jounalism in 1952.
Model has written for a number
of magazines, including GQ
and Harvard Business Review,
and writes a regular column for
Wilson Library Bulletin. He runs
an editorial consulting firm in
his name, and wrote JFK: The
Case for Conspiracy, a book
publishedin 1975. He also
ghostwrote The Company
Image: Building Y our Identity
and Influence in the Market-
place.

What the three alumni have
compiled is a set of intimate
supplements to the usual public
portraits of these celebrities.

If you don't think intimate is the
right word, consider this: some
potential subjects, including
Norman Mailer, turned down
their opportunity to appear

in From the Desk Of, regarding
their desks too personal to
photograph or describe.
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