











tantly, those who watched. For twenty-seven and a half years and 6,200
episodes our goals never changed. We were interested in children and the
adults they would become. We wanted them to carry their childhood
with them. In that I believe we were successful. Why do I think so? Be-
cause young adults whose names I don’t know and whose faces I've never
seen approach me in a restaurant, at a football game, or on the street and
put their thumbs at the corners of their mouths and turn them up into a
smile. What was the true magic of the Toy Shop? It was the talent, the
skill, and most of all the love that Marylin Hubbard Herr, Socrates Samp-
son, Lew O’Donnell, Tony Riposo, and those marvelous Magic Piano
players put into their performances.

Our grown-up Toy Shop “alumni” often tell us, “We'd like our chil-
dren to share our childhood; they’ve never seen The Magic Toy Shop.”’
There are plans to remedy that. We’re working with the Onondaga His-
torical Association on establishing a permanent exhibition. The sets and
costumes are there; and Floogie, Tommy Pup Dog, and all the original
toys are ready to take their bows in downtown Syracuse.?

We tried to create for young viewers a kinder, gentler world, and
we’re grateful that now, as adults, they recognize that. It’s trite, but oh
so true, that The Magic Toy Shop was a labor of love. When we play the
tape of the last show—when the door closed forever—we listen to the
final words that Merrily said to the children: “We will be forever friends.”
And so we are.

3. WTVH has begun a Magic Toy Shop web site, which can be found at
www.wivh.com/play-lady.html.
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